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id give the answer immediately } 

ung ask for it! Maybe the home office}: 
ou now,’ says Mr. Katz 

set, by all means, get them set this weck 
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Various Parts of The The- 
atre Where Empoyees 
and Public Can easily see 
n?? 

Who will send prints to 
all of the newspaper re- 
porters and editors in 


AENGER CHAI 
1§ NOW ALL 
PUBLIX 


As we go to press announce- 
ment is made that Publix has pur 
chased 100% control of the fa 
mous Saenger chain of nearly 200 
theatres These theatres are lo- 
cated in the southern states 
Simultaneously it is announced 
that E. V. Richards, one of the 
owners, becomes a new Vice-Presi 
dent of Publix, in charge of the} 
circuit he once held part owner-| 
ship in. Mr Katz, making the an-| 
noucement, called Mr. Richards 
one of the finest and most capable} 
showmen he had ever known. 
The Saengert personnel will re- 
main intact, since it is the most) 
expert in show business. 
SS cther details of ee Oe teal 
will be announce in the} 
“nee issue of PUBLIX OPINION| 


by Mr. Richards eT 


1, 
2, 
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men will doubtless know as ~ 
iwill be publicly launched this week. 
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| A thousand facts will thu 
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Don’t be caught asleep a 
SET YOUR BOO 
IS YOUR 50-DAY CAMPAIG 


What ean the HOME OFFICE do to help you 
3. d get quick action. 
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Paramount Building, New York, Week of August 3rd, 1929 


“OFF! PARAMOUNT MONTH 
"ANS START IN PUBLIX THEATRES! 


AMPAIGN PLAN | 


HYDeHNNpENNOOASUO NO ENESOANAAET ED 


PARAMOUNT 
MONTH! 


The orders call for 30-rec- 
ord-wrecking gross-days! 

Mr. Katz wants the kind 
of records made that will 
take years to beat! The pic- 
tures are available that will 
do it! We have the man- 
power in each town that 
knows how! The time to do 
it is to have your bookings 
set NOW, and your 50-day 
campaign in work now! 
Send a copy of your advance- 


campaign to Publix Opinion. 
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WARNING GIVEN AGAINST 
3 WEEKS OF 2596 LOSSES 
WHEN SCHOOLS RE-OPEN 


Are we going to be caught asleep this year on the annual “cut” 
in receipts due to school re-openings ? 

Last year, and for every year preceding, show business meekly 
accepted a 25% cut in its grosses because the re-opening of school- 
terms in the fore part of September made matinee business negli- 
gible, and reduced night business because parents were interested 

in the school duties of their chil- 
dren. 

That 25% represents a painful 
lot of money, when you consider 
that it lasts three weeks. It costs 
all theatres nearly $750,000 “Va- 
riety” estimated. 

Mr. Katz severely censured his 
entire organization last year, 
when it was apparent that we 
had not anticipated it, and were 
unprepared when we “took it on 
the chin.” 


PUBLIX OPINION on page 
7, of September 29, 1928 told 
you about it, and asked you to 
mark it on your JULY calendar, 
as something to start worrying 
about. 

To make sure youre warned 
in time, we now repeat it. 

If you haven’t got an “assign- 
ment-book” to keep “futures” in 
for daily reminder, you’re mak- 
ing the most fatal error a show- 
man can make. If you have, this 
tip should have been in it. 

Don’t expect to be reminded on 
everything, although PUBLIX 
OPINION does TRY to do it, for 
you. 

This year, your anticipated 25% 
loss will come during PARA- 
MOUNT WEEK, when normally 
you should do a 100% increase. 
-Therefore, you’ve got to make ita 
125% increase in order to save 
your face with your seniors. 
You've got the kind of attractions 
te do it with, but you've got to 
figure on school-reopening and 
conquer that obstacle. PUBLIX 
OPINION is going to give you 
some tips and hunches in the next 
issue on PARAMOUNT WEEK, 
and one phase will deal with the 
problem of covering that 25% 

school-wallop. If you have any 
ideas, let’s have them now, so we 
can give them to the ENTIRE 
CIRCUIT. The best thing you can 
do is to get your bookings SET 
| permanently EARLY, and_ start 
CONVINCINGLY ALLURING ad- 
vertising NOW, into the homes, 
and where children congregate. 

If you properly plan NOW to 
get behind PARAMOUNT MONTH, 


MUA UELALATNEOTURUEUTNAN ELUATE EA REET 


ee 
TRADITIONS BEGIN: 


of theater-goers and show- 
“the traditions of Publix, 
Those traditions 


d what you are doing now. 


The heads of the company have permitted, for the 
Grst time, the official telling of the complete story of the 
origin and development of Publix. You will see it in the 
Paramount-Publix issue of “VARIETY” which comes 
7 The story reveals all the facts concerning 


out August /. | ; 
the birth of a great idea, and the struggles to nourish and 


at idea during the last five years. 

That idea has now grown to be of gigantic stature. 
us who carry the banner of Publix have 
We may well be 


What future generations 


helped to nourish the happy giant. 


proud, and we are proud. 

When the “VARIETY” special edition appears on the news- 
stands, it will be read by everybody in show business, as well 
everyone who writes of show business for the public. 
Some of these will read it theroly, and others superficially. 
From their discussions, will develdp the traditions and myths 
about Publix—suddenly you will discover the greatest and most 
intense public interest in Publix you have ever known. 

Those of us within the organizations of Publix and Para- 

ies closely and carefully. 


mount will read and study the stor 
5 be stored away for future use in 


anization to greater purpose. Wise showmen 
ance with newsdealers for ad- 
ill also see to it that everyone 
ds each story closely. More, 
attention of news and editorial writers, 

he local community would like to-know 


'§ “PARAMOUNT MONTH!” 
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FAKES WIN NO APPLAUSE IN PUBLIX 


HE pledge of Sam Katz, President of PUBLIX THEATRES CORPORA- 
TION has always guaranteed the truthfulness of every officially inspired 


news item concerning Publix, as well as every paid advertisement. 
This policy is well known wherever t he press and public have had opportunity 


to witness the demonstrations of Publix policies. 


If any executive of Publix should thought- 


lessly or deliberately disseminate false news of 
any nature about the company, whether it be in relation 
to a program or an actor or a company policy, he auto- 
matically severs his connection with Publix. He knows it, be- 
cause he agreed to it when he first joined the company. 


It would be unnecessary for any editor or patron 
to call attention to falsehood, if such should 


occur, 


Publix will see it first and act accordingly. 


Thus far in the five years of successful operation 
that has resulted in leadership in the industry, no editor 
nor any other person Has ever 
had occasion to disbelieve what 
Publix says publicly. 


‘THE RESPONSIBLE 
HEADS OF THE COM- 
PANY GUARANTEE 
THAT THIS CONDI- 
TION ‘WILL ALWAYS 
EXIST. 


? hed 
Paul Ash’s Plane Crash; 
° ’ ° 
Dailies Don’t Believe It 
(Reprinted from “Variety”) 
The proverbial wolf cry echoed 
on a chap that didn’t yell it and in- 
fluenced the dailies, except Morning 
World to pass up Paul Ash’s nose- 
dive in plane at Curtis Field, L. L, 
last week. The press representa- 
tive for Paramount, yet unaware of 
the crash, was figuring as planting 
it but didn’t. 
Ash, m. c. at Paramount, New 


The great care with 
which Publix personnel is 
selected and trained, for as- 
sociation in the company 


hanger ; ; . } 

mae has a ba dy to 6 with other men of high or “Distasteful 
aven via piane for past two weeks “0° Gk g 3 ne) J ; 

to get a line on incoming units and repute, as well as the millions of dollars of invested capital 


that make the Paramount after the 
New Haven bpening. The trip is 
made. in 45 minutes with Publix 
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in our properties, are permanent guarantees to the public against 
imposition or dishonest statements. 


(Reprinted from Publix Opinion) 


D 


. i 


Fakes! ‘ re: 


tis 
-ublix don't want them 
weather it’s a fake-news story designed to bring cromee ae 
y0x office, or a fake attraction-——they re undesirabie 
is Moreover, you can believe PUBLIX OPINLON in the 
that the perpetrator of a fake in connection with Publix 
will fare badly as soon as his effort is discovered by Publix, 
There is plenty of opportunity for truthful enter 
or news about pictures, stars, stage shows musical person; 
tre operation, which, if properly presented in their truthful 
be gladly received by editors Not only is there no necessity fe 
but Mr. Sam Katz is the authority for the pledge to the pi 
press generally that nothing untruthful will ever emanate 


Publix organization with the motive of deceiving the press’ 
slg dmngeess y PUBLIX OPINION receives a clipping; GF 

from someone, showing a “clever” fake that broke * : 

print. Fortunately these usually come from non-Publiz 


if and when they do come from Publix employees, the same ¢@ 
not made twice 

The lifetime endeavor of scores of honest, idealistic 
who created Prblix, the millions of dollars invested In 


these are the guarantees of fidelity to the public that have 
dership to Publix There is nothing clever about ; 
public confidence so faithfully earned a 

A “fake — news story is the product of a mind too | 
dig out a truthful story of equal public interest 


A ‘fake’ attraction is the product of an inferior showman. 


VOCUUT EOD OEOOERE EEE Katz Decide heal : 


i (Reprinted from 
i} Declaring himself in ¢ 


i : i ‘ | cord with the complaints 
Gate ee ee Our business is founded upon honest public perform- _||_ liam Van Hoogestraten and EWI 
‘ : “ ° . i - Franko Goldman, who in 
to make the trip. ance, both within the theatre and before the public in ; pee 
Ash started off as usual piloted . P . the to Mayor Walker p ; 


by Billy Bonor, of the New York- 
New Haven airline. After a few 
minutes out the plane dropped 1,500 
feet on dead stick, with Ash suf- 
fering contusions of head and arms 
but with pilot escaping with minor 
injuries. Ash refused medical at- 
tention and came direct to the 
Paramount where he was treated 
and later made his appearance on 
the stage swathed in bandages, ex- 


press. We will never let that policy change | the night flights of an sites 


Our policy with the press is to pay for our statements in 
the advertising columns so that the people will know the 
responsibility behind the statement. If anything connected 
with our theatres is considered to be news by the editors, we 
will gladly tell them the facts, honestly and as completely 

as is within our power. No Publix employee will ever mis- : 
lead, because he knows he can gain nothing from his em- || Ped. with, a neon-tube 


| ballyhoo for the Rivoli thes 
| which disturbed public ay 
concerts in the Lewissohn 
and Central Park Mall, Saud 
president of Publix 
ordered the fliers to stay 

The Rivoli (Publix), 
derbolt,” had hired a 
tri-motored bombing plane, ¢ 


oft 

plaining the accident. However, he but : on its under-wing, n 

resumed his duties the next day. cing by so doing, instead will doubtless be forced | picture. A honking 101 
Funny Dailies Oo resign. 


The Standard News correspond- 
ent sent in the story from the flying 
field and the. news bureau sent it 
out, but the dailies tossed it. Stitt 


is sti i i of , eu ; || Mr. Katz remedied _ 

a gee er tigen Me being We have honest, ethical advertising men who intelligently and | “Our public policy,” = 

given the needles by the desk men. willingly co-operate with the reporters and editors. We have no to his staff, “is to always a 
Some of the same dailies fell all 


over themselves advertising that’ 
Clara Bow and Harry Richman 
would marry. The new Bow pic- 
ture opened the same week (last 
week) and someone must make 
Richman known off Broadway if 
he is going to have his first picture 
excite any curiosity. 


theatres. 
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Publix employs no press agents or exploitation men 
of the type that the term “press agent’’ implies. 


tricksters or racketeers, and will not tolerate them. We want the 
reporters and editors to have confiderice in Publix and to depend | 
upon us, just as the 25 million weekly patrons do who attend our 

' 


—PUBLIX THEATRES CORPORATION, __ fii! «"sill’ i 
I individual (9 
| 


By SAM KATZ, President. 


tracted eyes to the Wi 
soared over the G 


| recently. The The fish-horn ¢ 
| blend with the 


}  Comcert, and Goldman 


distasteful advertising, _ 
| see that it does. not occut 6 
| the future,” 
| 


A few months ago 


ated to his sae 
erate untruthfulness in 
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NSKY START EXTENDED RUN CONTEST 


PLUG NEWSPAPER sepia), (EIGHT HUNDRED WORKERS 
Se COMPETE T0 PUT OVER 
EXTENDED - RUN 


Borrowing the idea from the department stores—which hold 
| pep meetings of their clerks just before announcing a big sale 
—the Kunsky-Publix publicity department in Detroit staged an 


‘interesting merchandising experiment in connection with the 
- = long-run of ‘‘On 


Charley Taylor in Buffalo found a new way to break into print with 
| stage talent. 


NAME CHANGE we Oe et 

| n at the Publix 

Se atace | NETS FREE poe ee PP) state Pheatne, 
Ditawers.” ADS |}All Your] Detroit. 

ihe or Pe i Figuring chat 

the Allied Big “Para| .on With The 

in, who paid ‘a & ||m o un t| Show” is a pic- 

nl 2 : Paramount’s ‘“‘Close Harmony”, +soy} ture that will 

eee Riise, /shared honors with the change of | elicit cies back up any ad- 

r vertise- | the theatre’s name in a mammoth | Pictures. vance claims, the 


publicity campaign at the’ Publix | Flaps i ‘ plan was worked 
| Paramount Theatre, Waterloo, Ia.| aban rt out in Detroit 
The ‘Paramount’ was formerly | something like 


known as the “Riviera’ and the} this: 
change is in line with the Publix| There are 800 employees on the 


policy of having one theatre Kunsky-Publix payroll. 


an Nit e ); pers, 
us window 


and the 


S gave a position M. / : 
ARES the stage /named ‘‘Paramount” in each town | Three weeks before the openme 
ow a the th where there are Publix theatres. | of ‘On With The Show,” a mes- 
aor nf | Perhaps the blegest tie-up was| sage was pinned to inter-ofic® 
y-date. with the Mid-West Refrigeration) stationery to every employee. This 

=i exploi | Company—dealers in telechron| Message Was pinned to the pay- 

eal I | clocks which are electrically regu-| checks—a sure-fire distribution. 
without the lated. This company gave away | It called attention to the booking, 

ssi | five telechron clocks for the best | declaring that the attraction was 


x 7) to the 
Texpenditure o! 
Hthe part of the 


| slogan on telechron clocks and the| considered an event in movie his- 
Paramount Theatre. The, tie-up, tory and that the company felt 
was known as the Paramount-| justified in asking employes to 
Telechron slogan contest. help put it over by starting at 
onee to tell their friends about the 


circuit is 
of Maynard | 
the Publix-| 
Central Park) 


hat city on July. 


1h 


$ Well knoWn in 


) who died of || 


‘Happy’? Phil Lampken and the famous Foster girls reading 


The Times serial story 


leven after they leave Buffalo. 


T was just about a week ago that 


The. Foster girls are going to contvrue ii 


| and this is what he found. 
* . 


By virtue of the Telchron tie- 


|up, the theatre received -seven 


quarter page newspaper ads, with 


NEW RECIPE 


| furnished 
of the Publix Colfax Theatre, 
South Bend, Ia. with an idea fora With The Show.” 


| 


‘dominant position given to thea- 
\tre, show and playdates, and paid 
| for by the clock company. 


FOR FLAP 
JACKS 


all-color picture. 


That ‘shot’? was followed up in 


| three days with a bulletin to all 
of the 14 theatre managers in De- 


| 


ie 


| troit asking them to call a meet- 
ng of their staffs at once and 
give them the details of.an inter- 
organization ““On With The Show”’ 
| contest. All bulletin boards were 


| plastered with the contest details, 
| too. 


Fifty dollars—$25, $15, and 


| $10—-were offered to the employes 
An incident in “This Is Heaven” | handing in the longest list of 


Manager M. A. Baker | names and addresses of persgns to 
whom they had talked about “On 


Families and 


. ustry hav- « ; 

: and Katz . “Happy” Phil Lampkin, master of | 'mewspaper contest that resulted in fellow-employes not counted. 
Sralyeats as man-|| ‘rorscea in wa go ag em ay now ae guburorngd ak ae increased space for Vilma Banky’s | Back employe was given ruled 
a na ge in / serial story due to start in The Times getting a ttle alr and reading first talking picture. In the film, | sheets of paper with room for 15 

Mio that, he bad || on Wednesday, July 10th | “What Price Love” in The Times. the Hungarian blonde star is seen | names and addresses. 
Ss trributor for | As soon as the first edition of You start it today and you will |a5 4 pancake turner in a restau- This announcement of the con- 
mt companies. The Times appeafed on the street | find it as interesting as they do. rant. Baker seized upon the idea test was followed by a special 
; | Jast Wednesday, Phil was there to It went so good with the Foster jof printing recipes in Hungarian, midnight showing of “On With 


{ 58 by his 


t it 
erThe girls in the Publix Revue 
heard about it through Phil, so this 
week when the new show was started 
on Friday evening, the Foster Girls 
appearing in this week's revue, had 
heard-about “What Price Love © 


| Girls that they have asked The Times 


circulation .depertment to forward 
them papers each day after they 
leave Buffalo. 

“What Price Love” is a Teal, thrill- 
ing love story. Once you read a 
chapter you will read it to the 


| offering a five dollar cash prize 


and a number of theatre tickets to 
those submitting the correct trans- 
lations. 


SIX SONGS IN 


The Show” for the entire 
Kunsky-Publix organization. 
They turned out almost 100%— 
of course! 

Spurred on by a sight and hear- 


ing of the picture, the employees 


| got busy talking to people about 


Yesterday The Times owpaphe | end. 

| dropped back stage at the uffalo | Start today. 
/ 

R. Dan- | : eq | 
ing “The | | 
| 


| my, weet DOOR HANGERS UNIQUE LOBBY 


a ballyhoo 
ATTRACTS 
| Given in the order| in a list of over 1200 names! The 


man.| YELL “CLOSED” 
MANY 
| outstanding. 


worked in 
hisoman-| TO BOOST DIX 
grounds | 
Circus eee Oy ms er ys 
| Manager R. K. Fulton made an | With the aid of his poster artist,| Gf their importance they are as| Second one had nearly 1000. The 
ladvantageous tie-up with stores) Manager J. H. McKoy had an €X") follows: ‘ total number of names was around 
dvertisi Richard Dix in ceptionally good-looking lobby dis-| mat 8500! 
coy. jase taoebe reese x ix ™ | play that undoubtedly sold many True Blue Lou” is sung by | “ pienty-five hundred persons act- 
“The Wheel of Life” playing 4) extra tickets for ‘‘Office Scandal” Hal Skelly. | ually: told about the wonders of 
the Publix Princess Theatre, Sioux | playing -m the acage Olympia “The Flippity Flop” is sung by “On With The Show.” If those 
City, Ia. | Theatre, iami, Fla. Babe Kane and chorus in big | 8500 mentioned the unusual thing 
BWAY A few days before the opening agg! a oo ei po dance number. a | to two other people and those two 
1 _| desk, ineluding in well, es se 5 others mentioned it to—well, you 
“ ce- | : ” ’ 
we of “Wheel of Life” an announce! calendar, etc., he placed it just in- Ladies = the meee arte | know how this word-of-mouth ad- 
ment appeared in the local papers) sige the main entrance doors. production number sung by | vertising works. 


records | that all stores and offices would| The artist painted a cut-out of a tenor. “Qn With The Show” had one 
PecOrd | wjose at 5 o'clock daily through- | Phyllis Haver (the star In the pie-| “Cuddlesome Baby” is- sung | of the biggest openings the State 
at the out the summer. The opening day ture) ge oi it right Soy the by Nancy Carroll. ever had, rivalling the sensation 
ips — givin _ap- 3 ‘ i = i ic- 

iedge of the des giving the ap “King of Jaz ia,” opening caused by the first all-talking pic 


ee 997/“On With The Show,’ While it 
DANCE OF LIFE | was not so stipulated, most of the 
| Lesae eer | eontestants figured they had better 
| Phe Paramount Picture “The have the people actually sign the 
| Dance of Life” formerly titled | lists themselves! 

| “Burlesque,” featuring such stars Daily bulletins were posted in 
‘as Nancy Carroll, Hal Skelly andj all theatres giving the progress of 
| Babe Lane, is a singing, talking|the contest for two weeks. The 
‘and dancing picture in which six | contest ended with the first week 
| songs are used, four of which are of the picture. The winner handed 


Posen. of this new rule was to be Sat-|dearance of Miss Haver’s feet re- _|tures! And with the weather 
urday, the opening day of the pic-| clinirig on the desk with a tele- ome sung by grotesque | scorching! 
Aside from the box-office angle 


phone in one hand and the re- 


t mid ' night ture. : h conn: * ” " 
‘same day. \ Fulton immediately got busy ceiver in the other. Mightiest Matador. - Pegg churns ~ one ‘oe 
ab i PES Sorcha. a A tag 6 a8 . : i something towar uilding 
" and had door hangers PI inted; All of the songs will be published | 9; eanization morale, giving a feel- 


by Spier . Coslow. ing of responsibility to minor em- 
There will be Publix Phonograph | ployes, making them feel they had 
Ps cre on Abe Blue|an important part in the organi- 
uw” during the course of the next | zation. i 
Publix oe Payee A why ages! two weeks and which can be ob- This stunt can be used only at 
Springtield, ass., ON | tained through the Home Office | long intervals when the picture 
for publicity purposes. merits it. 


on 
copy on them reading, “QOLOSED! 


the Cri-| For the Day-——You will find me at 
that is|the PRINCESS seeing and hearing 
Reva Richard Dix in his second. all- 


| plant talkie sensation WHEEL OF| Theatre, 
+) LIFE.” July 28th, 
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“VIRGINIAN” PLACES: 


BEST SOUND | 
FILM YET © 


“The greatest at dati picture we 
have yet made,’ is the way B. P. 
Schulberg, in charge of Para- 
mount Studios on the West Coast, 
characterized ‘“‘The Virginian,” 
Paramount picture starring Gary 
Cooper, Richard Arlen, Mary 
Brian and Walter Huston, in a 
wire which he sent to Mr. Jesse 
L. Lasky, Paramount’s Vice Presi- 
dent in Charge of Production. 

“Just ran Virginian roughly: 
assembled in 10 reels," wired Mr. 
Schulberg, “and without doubt it 
is greatest sound picture we have) 
yet made and, true to our expecta- 
tions, it will undoubtedly make | 
Cooper one of the most important 
stars on screen. Comedy and dra- 
matic values enormous with sus- 
pense at finish literally terrific!” 

Mr. Schulberg further stated. 
that, by careful cutting, the foot-| 
age could be reduced by one thou-| 
sand feet but beyond that, he felt, | 
they would be impairing the value | 
of the picture and making it less | 
of a natural sensation than it is.) 
In. view of his conviction that this | 
is “a greater ‘Criterion’ picture 
than any we have yet had,”’ Mr. 
Schulbere asked Mr. Lasky to ad-} 
vise him whether this cut would | 
be satisfactory. Mr. Lasky wired | 
him that it was. 


DRESSING TABLE 
PUBLICIZED | 
“RED LIPS” __ 

| 


Through the co-operation of al 
furniture store and a department ! 
store, Manager C. D. Haug was} 
able to use a\display in his foyer 
that got a lot of favorable adver-} 
tising for “‘Red Lips’’ playing at) 
the Publix Strand Theatre, Bir-| 
mingham,. Ala. 

A girl was usually in attendance 
at the dressing table and bench 
furnished by the Furniture Com- 
pany and a.variety of cosmetics on 
the table, furnished by the depart- | 
ment- store. On the mirror was) 
pasted a pair of lips while just | 
above, appeared the name of| 
Buddy Rogers. ; 


Just for the Mob; 
Not for the Swells 


Publix wilt open a new theatre | 
Aug. 15 in Newport, R. L, called 
the Paramount. 

No special appeal to the society 
colony will be made as at the; 
Paramount and Beaux Arts the- 
atres, Palm Beach, where a golden 
“horseshoe” is maintained for the 
swells. | 

Newport’s swanky mob _ will 
have to rub shoulders with the 
ordinary citizens. 


LOCAL SHOW 

Manager L. Massey, of Publix- 
Great States Lincoln Theatre, De- 
eatur, Ill., is sure of two big busi-| 
ness days a year at no cost to} 
him by an arrangement with a lo-| 
eal dancing school which puts on | 
two shows a year for him at his 
theatre. Because of the local na- 
ture of the event, the papers are 
always generous with both stories 
and pictures. ‘Business is always | 
big. 4 


PUBLIX CHOICE “RATI FIED 


| 
| 
| 


— 


Publix judgment in the choice 
of its man-power was again con- 
firmed when Max Mayers, of the 
service staff of Publix-Broadway 
Theatre, Newburgh, N. Y., was 
awarded the $150 Kiwanis 
World War Prize given each year 
to that high school student who 
shows the most marked proficien- 
cy in scholarship, athletics, good 
behaviour and popularity. May- 
ers intends to use the money 
toward. paying his tuition at New 
York University, where he expects | °4 
to study engineering while work- 
ing at the New York Paramount. 


IN ANCIENT 
~ ADAGE 


suka L. Clark, Florida District 
Manager, sent the following cir- 
cular letter to all theatre mana- 
gers in his territory so that they 
might be reminded of the ca- 
tastrophe they had emerged from 


and the ultimate reaction that. 


would. eventually arise. 


During the boom of 1925-26 
when people were over-zealous. 


and ambitious as to Florida’s 
real estate and general poten- 
tial possibilities, a drug store 


bounds; an un 


expansion. Prices fluctuated to 

such an extent that actual 

value doubled and redoubled on 

paper. 

As a result of tremendous sums 

of money being poured into the 
institutions 


the curtains closed on a 
hectic situation where 


Vie Fleming invited me to see 
some of the rushes on “THE VIR- 
GINIAN.”” Wait till you see that 
big cattle drive . . . and hear the 
bellowing . , . and a thousand and 
one other Sounds of the out-of- 
doors .. . Gary Cooper's voice is 
one of the best I’ve heard... We 
at the studio are all hot about this 
a .Looks better than sure- 
re. 


Ernest B, Schoedsack is off on 
another trip to parts unknown... 
Have you been reading of the New 
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TH TELL YOUR PATRONS 


SAYS ARCH REEVE 


Hollywood Correspondent For Publix Theatres 


York success of his “THE FOUR | 


P| FEATHERS?” 


Several branch managers told 


me that “THE GREENE MUR- 


i CASE” is better and has) 
‘ties 


than ‘The 
Foun Murder Case.”” And they 
saw it in incompleted 
the St. Louis convention! 


“CHARMING SINNERS"” shows 
how a wife can outwit her hus- 
band. That’s box-office. Play it 
from the woman angle. 


HELEN KANE, whose baby 
voice boomed the stock of one 


form at) 


phonograph record company, ar-| 


She's 


were bemoaning their reckless-| a bodyful of pep—and good-look- 
ness and thinking in terms of | ing, too. 


“what might have been.” 


and 
gave up the attempt. Instead | 


of taking this as 
. gg good sports, | 
that was gossiped on street cor- 


i 
i 
rf 


revolving into a more erful 
and = 


“4 THE HOUSTON CHRONICLE 


sounder atmosphere. This | ———— 


is the natural course of events 


light 
bow and the silver lining and | 


Manager C. T. Perrin met with 


Pacey 8 firmly in the old adage) { 
that “all things happen for = fe suecess in advertising “The 


STAGE WEDDING 
FOR BIG DRAW 


‘Along with ‘the showing of ‘In 


Old Arizona” one of the ‘first suc-|- 
| cessful all-talking pictures, at the 


Publix Victory Theatre, Tampa, 
Fla., Assistant Manager Lee B. 
Newson had a special attraction 
in the form of a stage wedding. 

With Blue Ribbon Month in full 
swing, Newson wanted to put on 
some added attraction and the 
stage wedding was it, 

The couple was advertised for 


in the newspapers of which about| ture 


twelve or fifteen couples respond-| eve 


Time, the Place and the Girl’ 
playing at the Publix Sterling 
Theatre, Greeley, Colo., when he 


dist tes three different kinds | | 


of 


600 cards were printed reading, 
“The Time;’’ 500 more reading, 
“The Place’ and only 50 reading, 
“The Girl.” 


These cards were effectively dis- 
tributed in advance and carried 
copy relative to the picture,. the- 
atre and play dates as well as a) 
notation that if three patrons got 
together and had the three cards, | 
“Time-Place-Girl,”’ the three cards 
would be honored at the box office | 
for three admissions. 


This stunt created an unusual || 
/amount of publicity for the pic- | 
in that everyone was asking | 


everyone else to join one of their 


ed with the final selection being| free Cc. they could 


a very popular and nice looking 
Tampa couple. 


gather in oo three 


rather rived at the studios on Monday to | 
| Start work on “SWEETIE.”’ 


WANT - “AD TIE - 


a oo sssries and eile ob Gane h Wh 
Jack Chalman rates on this idea. Who'll repeat it? 


| LORWE STATE Frater merwre noe 
: ‘Mee. Mee eerie tom te pe fe PB Ore, May 
. 


~ Fesmee peters, 5 pom. # ie 


| MIGHTY” 


Aa 5 sala 
| iam Seeger have just been added 
ito the cast. 

| tract players. 


belie: is the man who asks tor| 


James Hall is going to be Clara 
Bow’s lead in “THE SATURDAY 
IIGHT KID”... .George Bancroft 
has a fine supporting cast in “THE 
‘namely Esther Ral- 
ston, W arner Oland, Dorothy Rey- 
ier, Morgan Farley, ‘Raymond Hat- 
ton and O. P. Heggie ... June 
Collyer will be Richard Dix’ in- 
spiration. in “THE LOVE DOC- 
Regis Toomey and Mir- 


They're young con- 
Keep your eye on 
them. 


Paramount has purchased 
“DARKENED ROOMS,” by Sir 
Philip Gibbs and this will be 
Evelyn Brent's first starring 
production. With Neil Hamil- | 
ton, Jean Arthur and David 
Newell in her support. 


Now is the time for all good 
hp to start collecting definitions| will 
“KIBITZER.”’ Here’s one: “ 


a match, then discovers he’s out) The 
of cigarettes too.’ 


The folks around the lot are} paigns to 
talking about Ernst Lubitsch’'s at with fort 
ture, “THE LOVE PARADE,” 
which Maurice Chevalier sings es 
Jeanette MacDonald; in which 
Lupino Lane makes laughs and 
Lillian Roth does some more 
warm singing. I've listened to the) 
songs. They're knockouts. 
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| CATALOGUE OF 


H 


H] Said hie wad Meas 


|| Record No. Titles 

||} 1014 P Lover Come Back To 

(from The New nF ug 
Outside 

1016 P Carexsing You 


Makin Whoopee 
(from Whoopee) 


1016 P Sweetheart of Ali My Dreams 
The Song I Love 

1017 P Bye and Bye Sweetheart 

i] 


} Deep Night 

1018 P On Top of the World Alone 
(from Innocents of Paris) 
My Sin 

1019 P Louise 
(from Innocents of Paris) 
Vagabond Lover 

1020 P Celia (from Man I Love) 
Honey 


1021 P Daddy Won't You Please Come 
Home (from Thunderbolt) Annette F 


| I've Got a Feeling I'm Falling Annette 1 


1022 P When My D oC True 
(trem the Covesautal te 


| 
| 


pee “if 


Am I Blue mot 
(from On With The Show) ps 
1028 P Huggable Kissable You 
T Get the Blues When It Raine 
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GOOD FOR CHECK YOUR A 
NEXT YEAR! | FILMS VERY 


The boys of the Metropolitan Theatre, Houston, never let a public | 
CAREFULLY! 


holiday go by without crashing the papers in some way or other. 
Publix-Saenger Theatres have 


OOOO OO +O D105 O° OOH OF 

if 

D T IPS ee 
Se eR ELEER, 


Mark Twain . went to 
church and the preacher 
pleased him so MUCH that 
he made up his mind right 
away to give the church 
$400. But as the sermon 


This time, they jumped at th 
1 ime, the e chance of ularizi i 
front” men, Lou Forbes, band leader, and phan coher Maasai 


b si the i 7 2 
Ad Fone, rete inmates of St. Anthony’s Home for the Aged 


a 


Thesday; June 18; 1929 
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ot 
. # 
, light am- 
4 colors BP Wg Pe 
"possil iis caplet ecm 
a : 
“fe orange In observance of Father's Day, | sented h i i st a aFia oa 3 
# a neckties followin; Syehow. in tie picture tne gue 
times aS ave oe gentlemen from Sain An- | matine rformance pg Dyer] ¢ the theatre are shown with Cor- 
pag ek Home were ef tertained at | Life,’ talkie starting Richard|melius Maffie, organist; Lou 
or green. tropolitan Theatre and pre-|Dix, and “Cheerio,” the stage|¥orbes, new band leader, and girls 
utes i e show chorus, 


contrast | pict 
ne ‘ PT sanene iS 
=| 
Wattage = 
Lamps *Means Flashing z 
No Size Usual Recommended z | 
tenet 200 60 12000 12000 =) 
Bebestesess 200 40 8000 4000* = 
wee ewne 400 10 3000° 3000* z 
Rime wees sss 200 25 500¢ 5000 = | 
: Cost of Operation 
o-iP.M 1-5P.M. 5-11 P.M 11 A.M.-11 P.M 
Lf 3.36 5.04 10.08 = 
2.88 4.32 8.64 : 
1.08 4.32 5.94 


vuaytaneneennth, 


yanenannnnenctpenevenntane ages i444 


To illustrate in a practical 
manner the relative cost of oper-| 
ation of a sign, the following} 
example is given: 


The house under discussion, is | 
“} a 3000 seat house having an aver- 
age admission price of 50¢, al20 ft 

vertical sign with two ft. letters, 
1000 lamps in the displays operat 

ing from 11 a.m 11 p. m. and 
| with current costing 3¢ per kilo- 
| watt hour These figures may be 

leasily adjusted to your own con-| 
ditions The charts reproduced 

above show the necessary data 

with regard to these displays. 

Let us analyze these figures and 
see what they mean to the box 
office. > 

Is it ‘reasonable to expect that 
the only possible customers at 11 
o’clock in the morning are those 
who set out with an intent to visit 
your theatre? It hardly seems 

shee oq possible and yet a dark theatre 
; won’t attract anyone in the vicin- 
‘ replace ity becaue they won't know that 
— Re- you are operating. Even if your) 
the | displays are all on one circuit it 
will cost only about $1.50 to tell 
\ these people you are open until 
lafter the dinner hour—you will | 
only have to get three people into 
the theatre through your displays 
to even up, but if your displays 
| are circuited as they should be, it | 
will only cost about 50¢. There) 
is needless use to burn lamps 
which do not show in the sunlight, 
land recireuiting will take care of 


that. | 

The period from 1 P. M. to 5 
P, M. is capable of the same treat- 
ment. By recireuiting it is cer- 
; tainly good business to operate the 
i e i 2 i in| pright portions of the display, and | 

‘been wired.| after dusk the whole display. On 
wired, | cloudy days the complete display 
to ar-| should be operated. | 
circuiting of the 
ion of the vertical | 
e letters and the | 
quee from 11 
isplay 
ld be 


to 


L on because «jt 


a 


x nr 


With proper 
signs and operat 
sign and marque 
underside of the mar 
to 6, and the complete 4d 
from 5 to il, the cost wou 
5.94 and would 
gible for attrac 
\to the theatre to bre 
would do this, and muc 


ting twelve people 
ak even. 
h more. 


| ane 


have to be respon-} 


CONTEST GETS 
FOUR - FOLD 
RESULTS 


By staging a translation-con- 
test for “This is Heaven” with 
Vilma Banky when it played his 


>\theatre, Manager M. A. Baker, of 
Publix Colfax Theatre, South | 
accomplished these | 


thea 


Bi nd, 
four 


Ind., 
results: (1) Got valuable 
publicity before the general pub- 
lic for his picture; (2) impressed 
upon the 6,000 Hungarian popula- 
tion of the town the fact that 
Vilma Banky is a Hungarian and 
speaks both in her native tongue 
and English in the picture; (3) 


effectively ascertained his propor- 


tion of foreign-born trade; (4) 
did the paper a.favor by helping 
it increase its circulation among 
the Hungarian population, which 
it had been endeavoring to do for 
some time. 
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Cull your file of old 
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for reminders! 
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issued a bulletin to all their thea- 
tres stressing the necessity of 
checking films to prevent loss of 
money, business, time and public 
good will. 

The bulletin quotes two glaring 
instances of carelessness on the 
part of managers in not following 
instructions to check films on ar-| 
|rival and in failing to wire the 
| Booking Department a day ahead 
of playdate that their next day’s 
show had not arrived. | 

In the first instance, First Na- | 
ltional Pictures sent two boxes of | 
‘film one of which was supposed to 
contain ‘““Two Weeks Off.” In- 
| stead, it contained ‘“Saturday’s | 
| Children.’”’ The film was never 
| checked inasmuch as the Chief | 
Operator, who started to do the| 
checking was called away by the | 
Electrical Research Service Man. | 
The manager drove to the ex-| 
changé to get another picture and | 
returned at 6:15 p. m., an emerg- 
lency show being run in the mean- 
ltime. Failure to follow instruc- 
| tions in this case cost a consider- | 
able loss of business and an un- | 
| warranted amount of expense. | 
| In the second instance, a new | 
lman working at the theatre failed | 
to report that a film had not ar-| 
rived and a miss-out resulted. 

Managers all over the circuit | 
would do well to be warned by 
these two instances against a re-| 
eurrence in their theatres. The | 
first duty of a showman is to see 
that his show is at hand before he 
opens the doors of his theatre. 
| The films should be checked and 
re-checked to make certain that 
everything is in order in sufficient 
time to correct any errors. More 
feostly than the loss of money and 
time involved, is the bad impres- 
|sion left. with the public which 
inevitably begin to lose eonfidence 
in a theatre run in such a slipshod 
| fashion. 


‘LONG EDITORIAL 
"BOOSTS HIS SHOW 


| Such are the amicable relations 
| built up by Manager T. W McKay, | 
‘of the Publix-Stfand Theatre, | 
|Rutland, Vt., between his theatre | 
land the local newspaper that the} 
editor devoted practically an en-| 
tire column in an editorial boost- | 
ing his show. At the end, he adds | 
the following: 

“Why so much about the talk- | 
ies??? not unreasonably asks a/| 
gentle reader. Well, if there’s | 
any other single thing that more | 
people are interested enough in to | 
pay their good money for, I'm | 
ready to write about that.”’ 
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ville, Fla., 
on his 
with Corinne Griffit 


a ae eee 
TERE 


ge 


al 


& Corinne Griffith 


In Corinne Griffith’s new picture she has to 


can Jive on $40 
| yelp of a broom, 
tice Saturday. 
theatre 

Strips were marked out 
der scattered on them. Trying to 


These girls were given 
‘A contest was held by the 


sweep the 


ene 


A BOX OFFICE BOOSTER! 


Be anes 
Manager Al Weiss Jr., of the Publix-Florida Theatre, Jackson- 
crashed the newspapers for several stories and pictures 


broom-sweeping contest to publicize 
h, when it played his theatre. 


Street Sweepers—and_! 


a week She has to do it with the 


on the street and talcum 


“Saturday's Children,” 


JACKSONVILLE JO 


} 


} 


| 


Ca Seeding ete 3 : 


Virginia, Scarborough, ¢x- 


z 


contest, from left to right, are: 
Ferguson, Juliette 

Plurafoy Elizabeth St. 
Crooks, Florence 


and Kathiven Johnston. 


reap he ee | oo 


~~ 


: 


;ous story, 
| paper-man, explained his experi- 


| staged 
|newspaper campaign to boost his 


and Won a prize. oe jand pictures were devote 


Canova, Marion Chap- | 
Johns, Dixie | of the-show, unit by unit. 


oR | dition, needless to say, a favorable 
jimpression was created for the 
itheatre in the community. 


grew LONG the humorist’s 
enthusiasm COOLED. He 
decided to cut it down to 
$300, then to $200, then to 
$100—and he wound up, he 
says, by STEALING 10c 
from the contribution plate. 
Which is a great LESSON to. 

ple who write advertising 
and CAN’T STOP. 

There are all too many of 
us who never seem able to 
quit when we have told the 
story. Why keep PILING 
it on. We think of another 
argument that ought to be 
added, another point to 
bring out. And we keen on 
ewriting — and RUINING 
the story! It is so wrong, so 
unnecessary, so destructive, 
so COSTLY. And it is the 
hardest thing in the world 
to stop. Its effect is to 
weary the reader and make 
him think that we must be 
terribly AFRAID we can’t 
sell those particular goods. 

William M. Singerly, who 
was the brilliant editor of 
the Philadelphia Record in 
the old days, used to say 
that no story -was good 
enough or important enough 
to run over a column—and 
it made him FURIOUS 
when Presidential messages 
exceeded that length. The 
story of the CREATION is 
the greatest story ever writ- 
ten or printed — «and the 


Perera eee ee ie ee ce ie | 


; 
. 
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Bible tells it in TEN 
WORDS exactly. The COM- 
MANDMENTS that to this 


day actually do govern the 
world take up less than a 
quarter of a page in the 
Book. Lincoln delivered 
his immortal Gettysburg ad- 
dress in TWO MINUTES. 
The Battle of Lake Erie was 
reported in NINE WORDS. 
Havelock when he captured 
Secind sent word ‘‘Peccavi”’ 
(1 have sinned). That, of 
course, was a GESTURE. 

Great things require few 
words. Let us make our ad- 
vertisements short, simple, 
convincing and keep them in 
proper mediums where they 
will do us good. 
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CRASHES FRONT 
PAGE WITH FUR 
COAT GAG 


Manager’ W. F. Brock, of the 
Publix Tennessee Theatre, Knox- 
ville. crashed the front page of the 
Knoxville News-Sentinel, powerful 
Scripps Howard paper there, with. 
a double column story and picture 
boosting his cooling plant and 
show by having one of the news- 
papermen photographed in a fur 
coat, the caption explaining that 
he was on his way to see “IN OLD 
ARIZONA” at the “Tennessee.” 

Beneath the picture. a humor- 
written by the news- 
the 


ence on his way through 


| sweltering streets in his fur coat, 
land how comfortable he felt in his 
i\heavy wrap at the theatre where 


he enjoyed the show immensely. 
Credit was given to the furrier for 
the use of the coat. 


TAYLOR SCORES AGAIN! 

Charles B. Taylor, Director of 
Advertising and Publicity of Pub- 
lix-Shea’s Buffalo Theatre, Buffalo, 
an unusually . effective 


show by using a special 11 o'elock 


;matinee for Crippled Children as 


an excuse. For three consecutive 
days before the show, the Buftake 
Evening Times carried a double 
column story and a double column 
picture everyday on the event. 
This. publicity was particularly 
beneficial because both the stories 
d, almost 
entirely, to a minute description 
In ad- 
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ARE YOU ON) 


THIS ABLE 
SHOWMEN 
LIST? 


The following names are com- 
mended to attention for prompt 
compliance with the request for 
action in planting institutional 
stories about Publix. From. time 
to time we wilf release additional 
institutional stories, asking, that 
every effort be made to get them 
into local print. The value of 
these stories is permanent. 

When the many stories of the 
various personalities and elements 
that comprise Publix are ail fixed 
in thousands of patron’s minds, 
you’ll find sales-resistance lowered 
astonishingly for your theatre. 

Here are the quick thinkers and 

do-ers! Notice the absentees! 

Fortunately, Home office ability 

to cover National Press Associa- 

tions in a measure covers the 
spots “left open” by those who 
fail to heed the tips sent out in 

PUBLIX OPINION. 

Oscar A. Doob, Kunsky-Publix, 
Detroit; Al A. Anson, Lyceain, 
Duluth, Minn.; Larry Chambers, 
Academy, Newburgh, N._ ¥.; 
Arthur W. Pinkham, Strand, 
Dover, N. H.; Carl M. Benson, 
Temple, Houlton, Me.; Walter C. 
Benson, Imperial, Pawtucket, 
R. I.; Charles H. Amos, Imperial, 
Asheville, N. C.; H. C. Farley, 
Montgomery Enterprises, Mont- 
gomery, Ala.; John B. Carroll, 
208 Olympia Theatre Bildg., 
Miami, Fla.; Elmer L. Wheeler, 
Eastman, Rochester, N. Y.; Lou 
Elewitz, Paramount, Omaha, Neb.; 
Irwin R. Waite, Arcade, West 
Palm Beach, Fla.; Warren Irvin, 
Carolina, Charlotte, N. C., Adna 
M. Avery, Criterion, Enid, Okla.; 
Paul Phillips, Capitol, Salisbury, N. 


C.; David F. Perkins, Merrimack 
Sq., Lowell, Mass.; Locke Crumley, 


Jefferson, St. Augustine, Fila.; J. J. 


Hof, Bardavon, Pough- 
keepsie, N. Y.; Bolivar Hyde, Polk, | 
LeTempt, | 


Henry P. 


Lakeland, Fia.; Homer 
Majestic, Austin, Tex.; David J. Du- 
gan, Strand. Newport, R. I.; Morris 
Simms, Olympia, New Bedford, 
Mass.; Ellis Brodie, Palace, Haver- 
hill, Mass.; W. G. Emloe, 
Raleigh, N. C.; 
Strand, Spartanburg. 8. C.; Arthur 
Swanke, Strand, Anderson, S. C.; M. 
S. Hill, Saenger-Publix, North Caro- 
Hina; John C. Smith,, Granada, San 
Francisco; Kenneth Tallmadge, 
Temple, Saginaw, Mich.; Edward R. 
Toerpe, Orpheum. Galesburg, Ill.; W. 
E. Bruns, Majestic, Kankakee, [il 
ALSO the following towns: Auro~- 
ra, Il1.; Decatur, I11.; Joliet, [il.; Pe- 
oria, I11.; South Bend, Ind.; Ander- 
son, S. G.; Hartford, Conn.; Atlantic 
City, N. J.; New Haven. Comfn.; De- 
troit, Mich. 


HERE’S ONE TO 
TRY IN YOUR 
OWN LOBBY 


Many managers have used the 
telephone with success'in telling 
people about a forthcoming pic- 
ture but Manager T. Y. Walker 
put a different REPEATABLE 


‘ 


State, | 
E. E. Whitaker, | 


: : 


Publix 
easy that it’s almost funny! 


“Jack Chalman, Director of Advertising and Publicity of the “Me 


FEATURE! 


all three Publix theatres of that 


brought 
town forcibly and favorably before the public by this interesting fea- 
ooo agg a air Oe vguivaty is ay potash there is a 
, then there is something wrong somewhere. 


It’s so 
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Flapeared Ushers Now Get Bi 


}second place, | 
Theater Volume Controller Jobs| ::3'"\:moe"anse geainteat 


er 


car- 
| | pets im the theaters, they can’t hold 
| It’s like this: the boys are “volume 
| | checkers.” It’s just another of the 
| | sidelines introduced by the talking 


| eS eee 
ne? Or the sud- 
| | denly to the back when 
| | the man’s volce takes on a thun- 
) derous and profane volume? 


| | his memories. 
: 


must not just as well as the 
a : he must hear as well as 
the best. 


| HEAR 
THUNDER 


| 


Now the talkers are in ton- | 
al quality how full or how empty | 
thd theater for one thing. There 


it 
tle things, to stop, look, and above all, 
listen, and buzz the buzzer in signals | 


it’s why E. E. Collins, Publix | 

manager, escorted three of his 
volume checkers to an ear specialist | 
Saturday, and had the doctor do a 


' 
little on his own account. 
Jobn A of the Kirby came 
throogh the test with ear wiggling. 
“Nothing w here, except maybe 
the size of the rs,”’ said the 
Leo Frazer the Metropolitan | 
came next. “Don’t try to whisper se- 


crete around this boy,” advised the 


“I can hear the stars sing,” said 
eo Oe Queen,” and 
whisperin ee 
lap, Bs Ayae doctor agreed. 
fae cere cen pave her cage 
onday. They've to make 
iaataed te held the sabe. 
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lsky-rocketing to 


FILM INDUSTRY} 
NOW RANKS 
THIRD 


Based upon the influence that 
lit has in stimulating international 
ltrade for products of other in- 
ldustries, as well as upon the 
amount of money invested and 
number of persons employed, the 
motion picture industry is rapidly 
third, if not 


in the world’s in- 


experts. 


Keep this in mind when you 
go to make your next mer- 
chant tie-up. Or when you 
hear some crank yelping 
about the evils of the 
movies. Your theatre is the 


leading representative of this 
mammoth industry in your 
town; and any project con- 


nected with it inevitably 
grows as the industry itself 
has grown! 


The United States Department} 
of Commerce estimates that, for 
every foot of film exhibited, Amer- 
ican industry in general secures a 
return of $1 in trade The film 
industry is doing the work of 
100,000 salesmen abroad, experts 
have estimated 

People all over the world follow 
the style of living shown in the 
copying American archi 
tecture and demanding American 
styles in furnishings and wearing 
ipparel Buyers for important de- 
partment stores in Paris, Berlin 
Vienna, Florence and other cities 
say that the styles shown in 
American films as conceived in 
Huollywood, bring drastic changes 
in the desires of all who see 
them 

It is estimated that/n America 
25.000 people are engaged in the 


movies 


- ie fg > 


motion pleture industry The 
iverage family consisting of four 
persons, and considering that 25% 

ery motion picture dollar 
xoes into wages, the industry is 
adding greatly to the prosperity 
of the nation 


In joining with the electric com 
panies at the advent of the talk 
ng pictures, the total investment 
of the picture business increased 
trom 


$3,000,000,000 to $4,000, 
000,000 The magnitude of this 
investment can better be realized 
when one thinks that the equip 
ment of the world’s theatres for 


the projection of sound has just 
commenced 


KIDDING IS SURE 
SIGN OF SUCCESS 


One of the surest proofs of the 
success of Publix service is found 
in the good natured kidding di 
rected at it, similar to the follow- 
ing strip which appeared in ‘The 
atre Magazine The paltry, the 
unsuccessful, the mediocre is 
never a subject of spoofing Only 


iniversally accepted 


twist to this stunt in telling people| “COCOANUT SUNDAE” “PRINCESS” IS ONE | eccene” 


about Maurice Chevalier in ‘In- Is PLUG FOR : successes 
nocents of Paris’’ playing at the) OF CITY S FINEST 
MARX BROS. | nae 


Publix Ritz Theatre, Anniston, | 
i ie Reports from Toledo, 


Ala. } Ohio, 
One of the many ‘stunts em-| Where the “Princess,” 


whose activities daily 
effect the lives of millions offer 
targets for this form of humor 
Thus, John D. Rockefeller is often 
kidded about his shiny dimes 


Here is the magazine humorist’s 


Three days in advance of pic- Publix’ 
ture, Walker placed a flat top desk | ployed by Manager W. G. Mitchell, second house in that city, recently 


eyoreee yr rte te yey er a te Ter ae 


Dae t1 | im pressi n ; 
zie in the outside lobby and had two Pu Salem Tt Sa-| re-opened after a complete renova Pression on the changing of 
Hi extension telephones placed on the| = Se ia - oetre, . tion and re-decoration, indicate! P''©®* ®t the Paramount Theatre, | 
ii f lem, Mass., to advertise the Four New York 
Hl desk. Then two attractive girls Marx. Brothers {n ‘“Cocoanuts’'| that this theatre bids fair to be 


The changing of the price of 
admission at the Paramount, | 
from sixty-five cents to a dol- 
lar, at exactly six o'clock every 


Hi were employed to call people on | one of the really fine theatres of 
the phone telling them about the| When.that picture played his thea-| Toledo and a fitting sister theatre 
picture. tre was a tie-up with fifteen soda| to the magnificent “Paramount.” 


hax on a| fountains who dedicated a sundae, The ‘Princess’ is an all-sound 


frame was used as a background 
for this lobby display—-copy on 
the banner reading, “Telling the 
world that Maurice Chevalier is 
coming to the Ritz May 20-21-22.” 


This stunt served a double pur- 
pose in that it carried the message 
to people on the other end of the 
wire and stopped pedestrians in 
their track to see what it was all 
about. The girls kept the wires 
hot and always spoke loudly 
enough so that those in the lobby 
could easily hear the conversation 
themselves. 


ealled the “Cocoanut Sundae” to 
the Marx Brothers. 

Eight by sixteen inch mirror 
stickers in bright red, prominent- 


ly displayed over the fountain,|F & 


bore the following legend: ‘Try 


our special COCOANUT SUNDAE) 


dedicated to the funniest men in 
the world—THE FOUR MARX 
BROTHERS — Hear them the 
week of June 16th at the Salem 
Theatre.” 


theatre run on a weekly change| 
basis. Marsh Gollner is the Man-| 
aging Director of the theatre. 


tine : 
BOUQUETS 
ey 8 ik R. St. Anthony, of the 
Pp ix Mininesdta theatre | 
sent in the lowing bouquet 
“An in fent number of Publix | 
Opinions nearly caused a serious | 
break in an erwise smooth run: | 
poy J Organization. In order to pri 
vent a récurrencé will you please | 
put us down for eight copies, If 
you had heard the heated discus 
sion over 
would know 
eciate 
inion,” 


oh the copies you } 
ist how much we ap- | 
want the Publix 


evening is a matter of much 
ceremony Three military 
ushers exit from the theatre 
and march to the eurb One| 
pulls out a watch and studies 
it for a few seconds. It is in- 
teresting to note that he never | 
looks at the Paramount clock. | 
At precisely the right moment, | 
he raises one hand. This is 
the signal The other twe 
ushers march to the line of 
customers waiting to purchase 
tickets and take their place in 
this formation, When they 
reach the box-office, they take 


of t 
ter L. 
“us 
cr 
) vee 
| an 
vo 
: 
spate 


i = : 


Devil” featuring Mi 


fjand representatives from 


mis- | 

strv 

who 
Some 

dents 
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TRAL 


PARAMOUNT 
MONTH! 


GET THIS ON YOUR SCREEN TOMORROW! KEEP IT ON! 


Use it if you 
like it or change 
Make 
it locally if you 
wish — B. H. S. 


Prints available 


it to suit. if you wire Sam 
Palmer, at home 


office — — 


Here’s Great News! 


During the entire month of September, this theatre joins 
with 1100 other Publix Theatres, and 25,000 theatres else- 
where in the world, in celebration of 


PARAMOUNT 
MONTH! 


NAMA 


oe 


PARAMOUNT MONTH marks the fifth anniversary of 
Publix, and the twenty-fifth birthday for Paramount Pictures. 
It also launches the post graduate expertness of the per- 
fected living-screen. 


Hollywood has now graduated to literary and actorship 
achievements that are sensational and spectacular! Starting 
in September, you'll see the first of new entertainment that 
launches with shattering power the imaginative genius the | 
living screen, at its best, can give you. 


) New kinds of performers! New arts! 
Great dramas, roaring comedies, subtle and refined situations 
and plots heretofore only captive to books, will flash into virile 
and vibrant life before you, and with you. 


ey 


They lift you into the movement of the plot and story—you 
are transported as one of the actors, into the fabric of the 
things that transpire—drama, tragedy, roaring laughter! You 
do things! You are a part of heroic deeds and tender senti- 
ments ! 


—4 
} 


MONTH 
that mirac 
Forget the old, silent pictures ! 
of last month’s talkies! 


PARAMOUNI 
literary expertness 
the living screen! 
the experimental days 


le-scientists needed to perfect 


launches the directorship, and 
Forget 


i 


BER’S INAUGURAL MONTH | 
SHOWS for the new show & orld that the future will know! 
Ry all means see these great pictures! ! Expect, and be pre- 
pared for the recreational satisfaction of your life! ! 


Here are the four shows you'll see in SEPTEMBER—PARA- 
MOUNT MONTH 


Think only ol SEPTEM 


AUTHORS and DIREC- | 
NT MONTH.) | 


les, stars, ( 
PARAMOU 


d 2 frames, listing tt 
your four wet ks of 


(Ad 


POKS o! 


ee UU 


TIMELY STORY IS ) 
BOOST FOR THEATRE 


Taking advantage of the com-| 
ing commencement exercises, Man-} 
ager BE. C. Smith, of the Publix-| 
Saenger “Carolina Theatre,” Chap-| 
el Hill, N. C., which is the seat of | 
the University of North Carolina, | 
had a story planted about the 
changes which old grads would | 
find in the new house which re- 
placed the old “Pick” theatre, 
known to all former students of 
the university. 


PRINCE 
TO SEE HIS SHOW 


Kenna got a good 
“Love and the 
iton Sills and 
Maria Corda at the Publix Imperi 
al Theatre, Columbia, S. C., when 
he invited an Austrian prince, 4 
friend of Miss Corda, who happen 
ed to be in town, to attend a spe 
cial screening to which were also 
invited well-known Columbians 
the press. 


Manager J. Mc 
break in exploiting 


In Prague, i seems, the enterprising Paramount Publicity Depart- . 
ment was not content with merely @ car card to boost “Ft ings, but in- 
sisted upon the whole side of the car. Although Publix Opinion ts 
not familiar with Checko-Slot ukian, and so, therefore, cannot make out 
the ‘inscription on top of the car, the whole thing bears the familiar 


aspect of a tie-up. 


3 G ' . 


T cumbie EO | 
WINGS. 


ood webTeh wa? 
MASARYRCVY 


STEAMI 


HAUAEAEEESEEEE ui L UUEAEOHOUOUOUUSEOUCOOEONOEUOOCOEOHOEOCOUOCODEEECOVEEEBEEUEEZ: 


UP THE PATRIOTS 


Closing down of stage-show policy in many Publix 
theatres has suddenly awakened merchants and property 
owners in theatre neighborhoods to violent protest, accord- 


ing to a Chicago item in “VARIETY.” 


previous occasions, PUBLIX 
to apprise the mercantile inte 
fact that theatres bring crowds, 


not only to the theatre, but to the m 


borhood. Good mercantile b 
property value. 
‘The theatre 


order catalog cannot fill. Theat 


On numerous 
OPINION has urged you 
rests of your town of the 
and crowds bring business, 
erchants in the neigh- 
usiness in turn, increases 


supplies the only local demand that a- mail- 


re crowds, once in the mer- 


cantile district, may be induced to patronize local stores. 


Thus the advisability of get 


ting crowds to go to shows 


is as much to the advantage of a dozen local interests, as 


to you—though only thru your theatre can 


lured. 


the crowds be 


lf the Chicago merchants will use the emergy now ex- 
pended in protest, in the direction of boosting the new 


idea, they’Jl cash in. 


Protests are useless. 


As a matter of 


fact, talking-pictures properly exploited, are getting bigger 


crowds than the speaking 


stage could ever command. 


They’re big in proportion to the amount of intelligent 
salesmanship that lures them to every interest. 


If you sell this idea thoroly to your property owners, 
store’ keepers, and newspaper Owners, you'll find your 
problems in getting ticket-selling publicity will be con- 


siderably lessened. 


Any manager nowadays who giv 
dow card placed, is a criminal fool. 
in the decayed age of “grifting” show 
posters had an annual 365 days a year 


theatre expense. 


If a merchant is convince 
will be window shoppers, he’s 
window card. 


es passes to get a -win- 
That idea belongs 
business, when bill 
picnic at the 


d that the theatre crowds 
dead ANXIOUS to use a 


If he wants a pass—pass him up. 


If you can’t sell enough merchants the idea without 
passes, you're not a good enough salesman to be charged 


with the duty for a Publix Theatre. 
and yours, aud mine—don't beg!! 


you'll get it. Whisper or beg a 
having too much gall! 


If the merchants and property 


LY sold they’ll go to the 
MAND on THEIR 


For heaven's sake, 
Demand londly, anc 


nd you'll get thrown out for 


owners, are PROPER- 
NEWSPAPERS and DE- 


OWN BEHALF and for their own 


benefit, that the theatres get the kind of boosting that 
will assure crowds. Also a real showman would get 
them to demand that the theatre get the same’ advertis- 


ing rate accorded anyone. 


There are now plenty of ¢ 


ases on record where mer- 


chants enclose heralds in their monthly statements, paste 


stickers on paper-bags, and w 


cards, and ‘point up” their new 


to the great show at 


They know that recreation 
to get a person to come down 
know that night crowds are 
equally as valuable as day tim 


by tying up bargain-price matinees 
they get double attention value. 


fora pass. If you gi 
ruin the merchant's 
creatly to his own benefit! 
attention can be d 
they'll make the effort.. 


ve a pass, 


Don’t let a merchant or a 


paper tell you 
them, rather how much your 


conviction 
They know that theatre-crowd 
iverted to themselves at no extra cost, it 


how much they're doing for you. 


rapping paper, use window 
spaper ad copy by referring 


their nearby Publix theatre. 


is the strongest kind of lure 
town, day or night. They 
window-shopping crowds, 
e crowds. They know that 
to their own bargains. 
They do it, but NOT 
you ruin your prestige 

that the whole idea 


and 


ts 


property owner, or a news- 
Tell 
crowds are doing for them. 


Sell that idea at every opportunity. Make everybody in 
your theatre sell it to a dozen people aday. That's con- 


structive showmanship. 
to get, and your grosses 
more important individual to 


Don’t say it can't be done. 
y 


being done by countless able showmen. 


men have dene it so. many times 
them anything else is sacrilege. 


Chicago is educated 


It makes your publicity easier 
bigger—which makes you a 


your employers. 


It has been done, and it is 
Many Publix show- 
in the last ten years that, to 
to it, and 


so is St. Louis, Detroit, Indianapolis, Brooklyn and many other , 


towns. 
Every time you CO 
a 365-day 
your theatre. Get a hundred 
you can do you 
typewriter, and 


suveareeeeqngeegeaveeyeuveuueueeueecet ene UGeUeeeceUee an 


It takes time, but the permanent results are worth 
the cffort. 
or a merchant, he’s 


NVINCE a preperty owner 
a year free press-agent for 
of ‘em on your staff, and 


r selling job with only a telephone and a 
draw your pay check in. ease. 


the 


1929 HUNCI 


PARAMOUNT 


1. Booking departments get all 
stage and screen attractions set 
for every theatre by Aug. 5.” 


2. Theatres not set on book- 
ings within week from date, to 
wire to. Mr. Chatkin, who will set 
them. 


3. A different news story daily, 
containing the titles and star- 
names, and a paragraph about the 
plot, for all four Paramount pic- 
tures to be played during the 
month, 


(a) Daily news-story, locally 
written, highly localized via 
telegrams supposed to 
have been received from 
‘stars, directors, et al. THIS 
STARTS TODAY. 


Weekly or twice-weekly 
change of advance-trailers, 
telling what is coming dur- 
ing Paramount month. 


Flood lobby and theatre 
front with posters, each 
having a red-silk ribbon 
tied to it, and all ribbons 
centering on a key-poster 
reading “PARAMOUNT 
MONTH”? Starts .Sept.. TI. 
FOUR GIGANTIC ENTER- 
TAINMENT PROGRAMS 
YOULL NEVER FORGET! 
News-reel inserts, using the 
one made in New York, and 
also any local ones you wish 
to make, which include 
CLOSEUPS OF EXCERPTS 
AND SIGNATURES of some 
of the LETTERS  COM- 
MENDING PUBLIX THEA- 
TRES AND PARAMOUNT 
PICTURES. 


HUGE 3-sheet poster made 
up of photostat copies of 
commendatory letters, in 
lobby 3 weeks in advance of 
Sept. 1. 


Teaser ads reading: “CHIEF } 
OF POLICE JOE DOKES 
will be glad to know that 
we’ve gone him one better! 
He says he's pleased with | 
our theatre and entertain-/} 
ment—but WATCH WHAT 
WE’VE GOT FOR PARA- 
MONT MONTH, Sept. 1. 

A teaser ad on half a dozen 
of your best local “‘names,”’ 
and make trailer copy, too. | 
Radio Salute—see back files | 
Publix Opinion. 


t 
Co-op page or supplement or | 
newspapers on idea. 


' 
4. Each year there is a Para- | 
mount Month in the life of every-/ 
one. Which month of the twelve | 
is it, and what usually happens to’ 
one during that month, as judged | 
during the past four years? 
This is a newspaper and radio sta- 
tion contest and the. prizes are | 
CASH and tickets to PARA- 
MOUNT MONTH attractions at 
your theatre. Letters of 100 
words to decide. Can you do it? 


5. Get your local Paramount 
exchange to wire to get you stills, 
mats and press books (or proof- 
sheets of pressbooks if they’re not 
completed) on any picture you’ve 
got booked. Mr. McCarthy, Mr. 
Botsford and Mr. Holman GUAR- 
ANTEE that you'll have enough 
advance information to merchan- 
dise the entertainment booked, IF 
YOU ASK THEM FOR IT. It 
necessary, special ‘mimeograph 
press sheet will be sent out in 
advance by Publix, and you can 
use star-stills and head-photos of 
the stars, taken from the files of 
pictures they've already played in. 
The Paramount PRODUCT BOOK 
about which PUBLIX OPINION 
told you of a month ago, has nhear- 
ly everything you need. If you 
haven't already got one, MAKE 
YOUR EXCHANGE WIRE,. OR 
LEND YOU TWO, TODAY. ft 
will be a lifesaver for poster 
artists, and. trailer-preparation, 


6. In 18 months PUBLIN 
OPINION has printed enough 
stunts and promotional ideas 
for publicity, advertising, ex- 


4 


MONTH 


ploitation and promotion, to be 
the basis of fifty campaigns. 
Likewise with the manuals. is- 
sued by Lem Stewart. Ditto of 
your tickler files and back file 
of press books. Spend a night 
going over the back files of 
these three sources of tips and 
reminders and make up a list of 
200 ideas. That will give you 
about seven stunts a day to 
schedule for each of the 30-day 
campaign, Start your stunts in 
work AUGUST 5, so they'll de- 
velop and be completed in 
scheduled order. A lot of them 
will have to be completed 2 
weeks in advance of Septem- 
ber 1, 


7. Can you arrange rehearsal 
30 days in advance, of all the film 
you'll show during those 30-days, 
and HAVE EVERY PUBLIX AND 
PARAMOUNT EMPLOYEE PRES- 
ENT during the four special 
PRIVATE midnight or morning 
rehearsals. Everybody to have a 
pencil and paper pad to make 
notes. of things to do, or say or 
write or arrange, that will help 
STAMPEDE THE PUBLIC TO- 
WARDS THE BOX OFFICE. 

8. Two parades daily for 30 
days. It’s a job for 2 months for 
a smart promoter. Parade at 
noon and 6 p. m. Promote free 
bands, or make up a bannered 
flash motor- truck float, with an 
orthophonie victrola, AMPLIFIED, 
playing QUICK-STEP MILITARY 
BAND RECORDS, to lead each 
parade. The ‘parade’ toe be 
groups. from _ stores, . factories 
schools, automobile companies, 
milk wagons, fraternal societies, 
boy scouts, etc. They all want 
publicity. The parade gives it to 
them. If they'll do it noons, let 
them in FREE. Nights half price. 
It's only a couple of hundred ad-| 
missions, but they're earning it by | 
the ballyhoo they make in their 
parade. Let each group have its 
EXCLUSIVE parade. Schedule | 
them. You'll find each tries to} 
outdo the other. Have stock-ban-| 
ners for them to carry, and add 
one new one for each parade that) 
carries the name of the school- 
class, group, etc. Many of these 
groups will get their own band or | 
ballyhoo. Tell each group that 
the parade route and down tgwn 
district will be bannered and 
decorated with pennants and that 
the merehants association and 
every civic group endorses their 
spirit of liveliness and participa- 


and city-enlivening periods. Take 
a local news-reel movie shot of 
each parading group. Arrange 
with the newspapers to print still 
photos of the parades. 


Then go to the merchants as- 
sociation and tell them what 
you’ve already accomplished to 
enliven’ the business district 60 
times during September. They'll 
participate with window displays, 
ad-tieups, and doubtless see the 
selfish advantage of chipping-in 
enough money to pay for the 
street decorations as well as give 
Parade Prizes daily. They know 
that excitement is good for busi- 
ness and they'll welcome the op- 
portunity to get 60 different 


periods of friendly excitement. | 


It takes a crack-promoter to pull 
this and he'll work 14 hours a day 
for 60 days to get it over. It’s 
by ay his salary if he does half 
of it. 


You'll find you'll have no dif- 
ficulty in getting enough groups 
to parade. Every enterprise or 
organization will readily see that 
it’s great show-off publicity for 
themselves. 4 

Remember the schools. When 
school starts, so does class rivalry. 
Let each high school parade twice 
on a different day, and start your 
parades with your schools and col- 
leges. Get a police squad to lead 
each parade. 


DON'T SAY IT CAN'T. BE 
DONE, YOU'LL FIND THAT AT 
LEAST 50 PUBLIX ‘TOWNS 
WILL DO THIS AND IMPROVE 


AND AMPLIFY IT MANY FOLD, 


ie 


OPINION, WEEK OF AUGUST 3xp, 1929 


These 3, 2, and 1-column ads, run every other day off amusement pages, ! 
Morris Rubens, Wm. Elson and Madeline Woods of Publix-Great States T. 


AVOID STREET | 
_ DANGER 
Be 2 meses, 


IF YOU CAN'T OR WON'T, 
GET SOMEONE WHO CAN OR 
WILL. You'll never have a 
better reason, or a more profit- 
able epportunity, or a better 
pian that is entirely practical 
and workable—providing some 
energetic and enthusiastic sales- 
men put in 14 hours a day 
MAKING it work. 
®. There has been a tremendous 

lot of national publicity and ad- 


|tion on the 60 pulse-quickening| vertising of every one of the four 


shows you'll have. Puta 2x 4 ad 
in the paper, offering free theatre 
tickets for the best and most com- 
| plete letters giving you the most 
information about each picture 
Caption it: “What Have You 
Heard About These Shows?” State 


in the ad that prize winners agree 


to permit letters to be published. | 


Use the stuff in your advance ads, 
saying: “MRS. MINNIE BLIGEN- 
FUSS, WIFE OF THE MAYOR IS 


GOING TO SEE ‘DR. FU MAN-| 


CHU’ BECAUSE SHE HEARD 
THAT ITS THE GREATEST 
THRILLER HOLLYWOOD EVER 
PRODUCED! 450 OTHER 
| PEOPLE OF THIS TOWN HAVE 
| WRITTEN TO US, DECLARING 
SIMILAR INTENTION. HERE 
ARE A FEW NAMES OF THOSE 
WHO WROTE: (list some of the 
names)?! 

10. By all means get every body 
you can possibly coax or persuade, 
who has a writing job on any pub- 
lication, or a talking job in eon 
tact with big groups, like preach- 
ers, Radio Announcers, etc., to see 
your pictures 30 days in advance 
Ask them to talk about the pie 
tures, Ask them to write stories, 
Give them angles to write or talk 
about. They'll do it 
they're FIRST to know what the 
rest of the town has not ye 
joyed. 


t én- 


betause | 


AVOID INSECT PESTS 


RECREATION aT 
i e* aii. 


“we & 


ti, 
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‘ 3 Wale ae 
GREAT STATES THEATRES 


M/OID THE SUWAER HEAT 
ENJOY COOL WEALTH 
FUL RECREATION AT 
Ae 
k 4 


a | 
es 
a 
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LEONARD AND 
JENKINS NEW 
REALTY DEPT, 

- SUB-CHIEFS 


Theodore C. Young, Director! 
of Publix Real Estate Depart-| 
ment announces two important 
additions to his department. . 

William K. Jenkins, whose! 
theatre experience dates back to 
the days of the Lynch Southern} 
Enterprises, in which he was a 
partner, Real Estate! 
Division Director for the entire 
south eastern part of the United} 
States. Mr. Jenkins was also a! 
partner in the Wilby Circuit, and 
later became District Manager| 
tor Publix with headquarters in| 
Atlanta, . 

; f 
_ The other addition to the Real 
Estate Department. is made by! 
the appointment of M. G Leon-| 
ard, attorney and former partner | 
im the Great States Theatres] 
group, who recently sold his im-| 
terests. Mr. Leonard will be the 
Middle West District Director 
with headquarters in Chicago, 
His experience as a showman 
covers.a dozen years of the most 
varied kind of work for which: 
ihis ability as an attorney gave 
him particular aptitude, — 


becomes 
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RE-ARRANGE 


SONGS IN FEATURES Fi m-soNG 


PICTURE SONG PICTURE SONG | 
{ 
se stg de ee ~ SCHEDULES 
Giorifying the American Girl I’ll be There 
Where Scot Be Soni The City Girl In the Valley Of My Dreams i 
Tilusion Tilusion } ’ ; 
Rayolutionary Rita | Words and Music Beauty Waltz Thru the medium of PUBLIX 
Levee Love ) OPINION, the music sales, depart- 
Shadows j 
METRO | b ‘ment headed by Herb Hayman 1s 
vi Take A Little Kiss ‘supplying our theatres with infor- 
oes How Am I To Know? Yours Sincerely ‘mation on songs used in feature 
igi sag alge @ Too Wonderful For Words pictures and sound shorts. In the 
Hang On To Me } course of production many songs 
College Life I Don’t Want Your Ki are written and recorded in the 
ses, ; : 
ett Can’t Have Your ps The Cockeyed World So Long [making of a picture that do not 
phomore Prom i lappear in. the. finished product. 
Campus Capers } So Dear To Me } . % ; 2 
College Days ‘beanie Because of the many changes 


| made in the cutting and editing of 

a picture, information given out 
\too soon sometimes becomes 
| worthless. We have found, too, 
| that song titles released too soon 
‘are. often borrowed by other song 
| writers and publishers, who might 
‘bush into print the song of the 
|same title. We will theretore, 
| withhold many titles until we are 
| definitely assured that they are 


~ SONGS IN SOUND SHORTS 


WARNER BROTHERS’ VITAPHONE 


Picture Release Songs How Used Type of Song 
Bernie Cummins & Orch. 152 Come on Baby : Instrumental Popular 


If I Had You? Instrumental Popular in the final version of the picture 
Here Comes My Ball and Chain * Instrumental Popular /and are ready to be issued. 
Raymond Hitchcock 760 Here Comes the Groom Sung : Special |}|. There will be many outstand- 
Harry Horlick & Gypsies 768~ Two Guitars Instrumental ses cata eae, SORES! IA Paramount Bete 
Black Eyes Instrumental Standard for the coming season. The first 
er, cal inetewnental ena api really important release contain- 
March of the *0ys Instrumente Lanes ing hit song material will be the 
ae, bare See incisor Standard || DANCE OF LIFE. This show is 
Clarence Tisdale 766 ond ig of Your Song Sung i Race \full of real song hits. Heading 
y an By Sing Race |] | the list is TRUE BLUE LOU, the 
n.Diaw % Eee seals meee song which tells the story of the 
Rudy Vallee & His Down. the Field Vocal and Instrumental Popular play. Along Broadway and in the 
Connecticut Yankees 771 Deep Night Voeal and Instrumental Popular || music industry itis considered a 
Outside Vocal and Instrumental Popular great tune. Next in importance 
Dave Bernie & Orchestra 2796 a cage vg gg ge Instrumental Popular jj} | are FLIPPITY FLOP, LADIES OF 
Oh, You Have No Idea Instrumental Popular (j] | TOR ve! 7 TF 
High Upon a Hilltop Instrumental Popular (THE DANCE, KING _OF JAZZ 
Constantinople Instrumental Popular MANIA and MIGHTIEST MATA- 
Dave Bernie & Orchestra 2797 seoe ng i samy re seh Instrumental Popular DOR. F 
wn Where the Sun Goes wn Instrumental Popular ; ote 6 H 
St. Louis Blues Instrumental Popular { The next important release will 
San Instrumental Popular ||| be, Moran and Mack in WHY 
: BRING THAT UP, featuring such 
Miss Marcelle 716 If I Never See You Again Sung Popular songs as “Do I Know What I'm 
ge “ene Popular || Doing WHEN I'M IN LOVE” and 
My Troubles Are Over Sung Popular ing EN I) D QVE" an 
'SHOO SHOO BOGY BOO. 
Hope Hampton 740 Fourth Act Massenet’s Opera ‘‘Manon’”’ Sung Opera | r ci 
wine sit am wins Dia SC 3 Florenz Ziegfeld’s GLORIFY- 
oun : “ On ere Sung Special ING THE AMERICAN GIRL, fea- 
The Frog Song Sung Svecial iw? MM > E “ a Zi sof ld st 
That's My Idea of Heaven Sung Special turing Mary Eaton, a Ziegfeld star 
and Dan Healy, the famous com- 
Eleanor Painter 746 Love is Best of All Sung Standard ‘edian will bring you two song 
Habanera Sung Standard ER 


hits, VLL BE THERE and THERE 


How About Me? | 
i MUST BE SOMEONE. 


The Three Brox Sisters 2888 Doing the Raccoon Sung Popul: : 
Imagination Sung Gneriel ; The next, Charles “Buddy” 
Way Down South _ .Sung Standard Rogers and Nancy Carroll star- 
Fannie Ward 721 Flapper Fannie Sung Saebinl |ring in ILLUSION, which has an 
Radio Widow — Sung Special |] Outstanding ture called FLLUSION 
; } : 5 and two other songs namely 
Paul Tremaine & Aristocrats 742 I’ve Been Working on the Railroad Instrumental Standa: | + , puY ie 
On Road to Mandalay waar iauasantek Standard «|| | REVOLU TIONARY RHYTHM and 
aap Dream ganar Standard | LEVEE LOVE. 
an are st ta Standa : 
Here Comes the Show Boat paceman cate seer ta | Other Paramount pictures that 
Medley Instrumental Medley | will contain outstanding songs 
Tajado's Tipica Orchestra 796 Dansa Tipica Pndtiniesewtad Standard | that will lend themselves. to big 
Amapola del Canimo Thckenbental Sr esiaird publicity campaigns are: THE 
Gao Monter Instrumental Standard | VAGABOND KING, THE LOVE 
“ , PARADE, APPLAUSH, THE KIB- 
Fred Ardath 720 Sipping Cider Thru a Straw Su ‘ | = mi : ZI 5 
The Swiss Yodeling Song : Seay eat ITZER, FAST x OM PANY, BE- 
Oh, Molly the Cuckoo Is Calling Me Sung Special HIND THE MAKEUP, SWEETIE, 
Rock Me to Sleep Sung Standard | HUNGARIAN RHAPSODY, THE 
Julia Sanderson & Frank Crumit 733 No Wonder You’re A Wonderful Girl Sung Popular | GAY LADY, POINTED HEELS, 
j I Can Live Without, You Sung Popular | DANCING EYES. 
Precious Little Thing Called Love - Sung Popular / mM i : 2 
2 ae a ea | Song titles on the above list of 
i} June 785 Me an Man in the Moon ung Popular |} | pictures will be published b PUB- 
My ‘Troubles #55 °°"77 Sung Popular ||| LIX OPINION at least pandas. * 2 
| ‘ _ s in advance of release. Piano cop- 
Siete & Sleep Baby Sleep ung Popular jj |; i é I 
; ggg ney ee 736 Boy of Mine Sung Popular ||| ies and orchestrations will be tor- 
: Hollywood Parade Sung . Popular i : e Wi hie 
| |warded to all theatres who can 
Kentucky Home gerd ee pb make use of them, as soon as 
. ‘s Faydetts 710 Because My Baby Don’t Mean Maybe Now Instrumental : Popular printed copies are available. The- 
_ deanhatticadeets Sweet Mystery of Life Sagara Popular |}|atre managers of straisht sound 
| Changes earn ate at Popular ji | houses who can get orchestrations 
) ; Hallett 730 Lots of Mama Instrumental Special iplayed by local orchestras who 
Mal Ha’ Mother Salar pomcoeeneen Standard | broadeast locally or who can ar- 
re or suena Special range with local talent to broad- 
: 
| 782 Come On Baby Instrumental Popular east vocally, can secure the neces; 
Tal Henry Shame, on You Instrumental Popular lsary piano copies and orchestra- 


Milenbeg Joys Instrumental Popular 


tions gratis by. communicating 
with the music sales department. 


—_——— 
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CLEAN SHOWS, NOW! 


BU 
‘ TO oC puedgupeninevneeeta tanner daenenacazeetegtan ch Ceats gp 2 0HER CEL ASAT STR REE LS 


ic 


“LYRIC” AT DOVER 


Bitective July 29th the above| [t took a special order from E AT YOUR NEW YORK THEATRES : 
theatre will operate on three two-}Bugene Zukor and A. J. Balaban, i WEEK OF WEEK OF : 
day changes, single feature pro-| and a lot of persistence on the AUGUST $3 AUGUST ‘ace 
“ams with Kramerstone non-sync| part of Miss Jeanette Mendelsohn, THEATRE : 
he iment Change days: secretary to Boris Morros, but as al: ; See Vo Se ae 
accompan ; . na Friday. result, a few shower baths ast PARAMOUNT Z 
1| Monday, Wednesday 4 : being installed in the rehearsal Hungarian Rhapsody — an Greene Murder Case = 
| halls of the home office, for the : : 

BARRY BURKE benefit of performers and chorus Dr. Fu Manchu RIVOLI Dr. Fu Manchu ; 

Please correct your managers girls who devote many hours daily : Evangeline bi uiisetine : 

list to show BARRY BURKE Divi- | to rehearses. - BROOKLYN-PARAMOUNT i 
sion Manager of Denver and MARION, INDIANA } Hungarian Rhapsody Stew ins thas Greene pourcer. Case H 
Kan in addition to Dallas, The Paramoun t Theatre, | : Four Feathers : : H i 
si as Marion, Indiana opened July 30th.! ee 


‘Houston and San Antonio. 


“LOVE PARADE 
PARAMOUNT’S 


OPERETTA, | 


SOON DUE 


“The Love Parade,’ the screen’s 
first original operetta, not a stage 
operetta photographed, but an ab- 
solutely new. type of show—~first 
a motion picture, second a tune- 
ful musical show, directed by 
Ernst Lubitscth is now in produc- 
tion. In order to complete the 
task of producing this new style 
of picture, Paramount has assem- 
bled the biggest names, the best 
brains and the greatest talent. 

Maurice Chevalier, the debon- 
air French and American idol, 
will sing and enact the star role. 
He will be supported by Jeanette 
MacDonald, 
star group of ingenue prima don- 
nas, who has scored hits in such 
musical favorites as “Boom, 
Boom,” “Yes, Yes, Yvette” 
“Angela.’’ Lupino Lane, member 
of the famous stage family of) 
comedy phantomimists and acro- 
bats, will supply the bulk of the 
comedy in this “operetta without 
a serious moment,’ while Lillian 
Roth, an Earl Carroll discovery, | 
more recently featured on the 
Ziegfeld Roof as a “mean blues 
warbler’ and who has appeared in | 
Paramount Short Features, will 
add to the beauty and harmony of 
this impending. smash hit. 

Guy Bolton, celebrated author} 
of fifty plays and plays with music, 
including Ziegfeld’s “Sally,” 
written the 
Grey, equally well known in mu-| 
sical cireles supplied the ipries, | 
Victor Schertzinger, famous as} 


and . 


‘*“Marcheta”’ 
music. Ernest 
Vajda, woted Hungarian play- 
wright and scenarist, wrote the 
story, based on “The Prince Con-} 
sort,’’ a comedy by Jules Chancel! 
and Leon Zanrof. 

Scattered throughout ‘‘The Love 
Parade’”’ are solos, duets, ensem-/ 
ble choruses, quartets, and ballet: 
and chorus numbers, all rendered | 
beautifully and tunefully. Schert- 
zinger’s scores are comparable to! 
that of Friml, Herbert, Romberg, | 
and will,be accepted as such by/! 
music critics. ; 


The titles of the principal songs | 


the world famous 


composed the 


piece. each deserving to be called 
a hit, are: “The Love Parade,’ | 
“Anything to Please The Queen,” 
“My Dream Lover,’ ‘‘Paris-Stay 
The Same,” “Champagne,”, ““Let’s 
Be Common,” “‘Nobody’s Using it 
Now,”’ “The March of The Gren- 
adiers’’ and “Gossip.” 


HI SCHOOL BAND 
PARADES FOR |} 
MACON, GA. 


A parade was used to ballyhoo 
“Syneopation’”’ when it played the 
Rialto, Macon, Ga. ; 

Twenty automobiles comprised 
Manager Montague Salmon’s pa- 
rade, each car being bannered with 
“SYNCOPATION—R I ALT O 
NOW.” Lead by a peppy high 
school band on a truck, who 
played the songs from the picture, 
the parade created quite a bit of 
attention in its journey about the 
city. 

A music store furnished Salmon 
with a number of various instru- 
ments which he placed on display | 
in the lobby with signs reading 
“These Instruments are used in 
‘Syncopation’” and gave the play 
date. Another music store played 
the musical hits from “Syneopa- 
tion” during their broadcast on 
the air and at the conclusion of 

‘each number would announce that 
the picture could be seen at the 
Rialto. 


one of fame aon 


: he was assigned to the “Olym- 


has 
libretto and eels 
+ 


* 
a screen director, and writer a early 
; 
: i - ; » in 
: » ~— ; is h 
; 


in this new Paramount eperne y | 


ing the years sefved in warfare, 
when he nearly lost it. He was 


Fig -o-1-0-o-ene-e-e-e 4-4-0 


ET THE BOYS! 


A. M. ROY 


_ After completing three years 
. of college training, A. M. Roy, 
aie ; present man- 
ager of the 

Tampa Thea- 

tre in Tampa, 

Florida, join- 

ed the ranks 

of the many 

who entered 

the war. Re- 

turning from 

the World 

War, he went 

into the for- 

eign export 

business 

handling ad- 

vertising and 

# Selling. Soon 

bing of vil 

} Vocation, Yr. 

— Roy turned to 

t he family 

A. M. Roy trade, t he 
show business, being the son of 


a dramatic critic. He entered the 
employ of the B. F. Keith Organ- 
ization in Cleveland, Ohio. 

He left the Keith forces to 
enter the second Publix Mana- 
ger’'s Training School. After 
graduating from this institution, 


pia,” as assistant manager, and | 


later to the Rialto Theatre in 
New York.» ‘. 

With the inauguration of a 
stage band policy at the “Olym- 
pia” in New Haven, he was in- 
stalled as advertising manager 
of that theatre. Remaining at 
this theatre for a period of six 
months. he was brought back to 
New York and then sent to his 
present position. 

Mr. Roy is well trained in both 
Spanish and French with a 
sSmattering of Italian. 


+ 


WILLIAM T. POWELL 


William T. Powell received his 
education in the public 


mont A. 


knowledge of 
writing was 


torial: experi. 
orial experi- 
William T. Powell e nc e San 
gained on nu- 
merous newspapers in New York 


and Vermont. 


Mr. Powell has had a most ad- 
venturous life Dprticularly dur- 


a member of the U. Army, 
Royal Canadian Horse Artillery, 
Royal a, Corps and served 
during the Mexican campaign. 
He was wounded at Tenz in 


ruary, 1918. 


His first assignment in the the- 
atrical business was his present 
one as manager of the Opera 
Me., im July, 1926. 


March 1917 and at Ypres in Feb- 


House in Bath, 


tohofpohehopepeheheheohehehetedetees oe + i 


“NEW SHOW WORLD” EYEFUL! 


ieee Ee 
Down in Atlanta, the Howard Theatre bunch know 
The “New Show W orld” 


when they see it. 
this. Who'll repeat? 


I, R. WAITE 


Irwin Richmond Waite, who isa 


member of the Hlks and Rotary 
Club of West 


Palm Beach, 
Fla., where 
he is mana- 
ger of the 
Arcade and 
Stanley thea- 
tres, is 
fond of news- 
paper work, 
but enjoys 
theatre man- 
agement 
ter. 
Before his 
induction into 
Pu dD Dx, 
Waite was an 
usher, door- 
man and 
sistant 
urer of two 
theatres in 
Later he 
advertising 


I. R. Waite 


Springfield, Mass. 
up reportorial and 
work with newspapers in 
ford, which lasted for a period 
of nime years. 

His first love beckoned 
and he once more entered 
theatrical industry by 
manager of the Community The- 
atre in Miami Beach, Fla. HH 
remained at this theatre for five 
years. He was then transferred 
to the “Rialto” in Palm 


to him 
the 


becoming 


he was again transferred, this 
time to the “Arcade” in the 
city. Five days later he was also 
assigned to manage the “Stan 
] was transferred to 

Galveston, 
Manager since writing 
paragraph. 


C. A. GOLDREYER 


Charles A: Goldreyer. city man- 
ager of Chelsea, Mass., and also 
manager of 

the Olympia 

theatre tin 

lsea 


the 


tor 
op 


has 
en assoc 

ated with the 

motion plie- 


ture indus 


the 
group of 
atres in prac- 
icall every 
ection 
Greater New 
York. Hea 


owned a 


C. A. Goldreyer ' 
operated the 
atres in Yonkers. Mt Vernon and 
Harrison, N. Y. 

While operating his theatres 
he dealt with the firm of Sherry 
& Zukor the latter partner being 
Mr. Adolph Zukor. Mr. Goldreyer 
Was the first exhibitor to pur- 
chase a feature picture and run 
it two days The picture was 
Sarah Bernhardt in “Queen Eliz- 
abeth,” which was sold to him by 
harry & Zukor } 

An interesting incident of My 
Goldreyer’s theatrical « xperi« me 
Was the competition of his "Ss: v- 
enth Avenue Playhouse,” a five- 
and-ten cent “movie-palace,* 
with that of the “Regent The 
Stre.” operated by Sam *“Roxy’ 
Rothafe! 

After owning and operating hi 
numerous theatres throughout 
New York City, Mr. G iar , 
entered into thé ranks of Publix 


is sold in the lobby. like 


very | 


bet- | 


Mr. | 


as- | 
treas- | 


took | 


New-~- | 
ark, Miami, Springfield and Stam- | 


r with cultural and biological sub- 


| time in amateur theatrical work; 
|} produced 


seach. | - 
After a short stay at this theatre | (08 


| like, 
same | 
ry |} Gas & 
Texas aa | 
1: Be 


| Joined Publix at the Capitol The- 


oy *Hopet tho bebepepopegeges 


a good thing | 


\ Y 

ALBERT E. FOWLER, JR. 
Albert E, Fowler, Jr., manager 
of the Fenway Theatre, Boston, 
Mass., Was 
born at New-. 
buryport 
Mass, on June_ 
11, .1897. Me 
was gradu- 
ated from 
New bur y- 
port High 
School in 1915 
and from 
Hunting 
ton Prepara- 
tory Sehool, 
Boston, in 
1916. He at- 
tended North- 
eastern Col- 
lege where he 
A. E. Fowler, Jr, St Udie d 
Chemical En- 

Mr. Fowler trans- 
Massachusetts § Insti- 
and special- 


gineering. 
ferred to 
tute of Technology 
ized in Cheméstry during 1919- 
1920 The following year he 
transferred to Brown University, 
rounding out his college career 
jects and was graduated in 1922 
with the degree of Ph.B, 
During his schooling years and 
in 1923, he spent all available 


Hetetepopopotogotod 


amateur playa 
musical shows, besides act- 
in others. making-up, build- 
ing and painting scenery and the 


several 
and 


employed as Asst, 
Sales Mgr. of the Newburyport 
Electric Company for a 
and then embarke@l upon a 
theatrical enterprise by 
stock company in 
and in Manchester, 


Mr. 


He was 


time 
private 
installing a 
Lynn, Mass., 


In March 1925, Fowler 
Via .Asst. 


Gordon's 


Maass., 
the 


atre, Alliston, 
Managership at 
Olympia Circuit 

He was then transferred to the 
Opera House Bangor Me. as 
Manager in June 1926 After 
spending two years at this the- 
atre, he was appointed manager 
of the Fenway Theatre 


WALTER C. BENSON 


Walter C jeneon, 
employee of 


toot os Hote PotoPototopos 


the 

who, due te 

th acquial- 

tion of that 
npany by 
>bii-x be- 


SoSeS< 


Was then 
traneferrod te 
“Haines” 

rville 
in April, 
Mh Aug- 
i920 he 

and hied 

island as man- 
rier Theatre, re. 
under the super- 
division 
1928 when 
manager > 
; Brix kton 


the- 


Poteet otos *to+ 


Walter Benson 


¢ of Maine 
ned af 


henson was 
“Strand,” in Paw 


ilieeihdlniaiedibidbiemiadindddteren onan tie 
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a 


PLANE MODELS 
FOR LOBBY | 


Teele eet 


PPehee rensiase 


Fiying Fool” at the Pair. 
Fla., gave 
M. Holden op- 

in hi 


is hobby! 


atre in Miami 


an 


rw pReA e 


wit h 


a dis- 


See gM LCaNiY Aan 


lobby. 

: 

fiving~} 
cles which | 


lens giving | 
Atmosphere to the picture The 


Pitcairn Air mai 
cairn Air mail operators loaned 


are made for display in the lobby 


i 

' 

; 

> model fr hi | 
‘odel trom which their planes | 
The public, knowing this, cen-| 


too, 


sathadaddimaianiaaaiadtiniaiceiete Oe 


tered thé@ir attention about if, 


A model of the local flying field 
was arranged for display in the 
iv indow of a laree music store, and 
with stills from the Dieture, proved 


quite an attraction, . 


cineer 
3 ector 


new pr 
tory 4 


__B Mitenedanevenemectoonsneans:ripensitervessnegs roe 


ri 
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Q LLED FOR BY One of the best tie-ups put over 


by Pat MeGee in a long time, was 

BOW, RF AL STUNT: a tie-up with eight beauty parlors 
on the “Coquette Bob,” in adver- 

tising Mary Pickford in ‘Co- 
Be ou outbreak of spontaneous local |quette” playing at the Publix 
e, and as-a protective measure to | CTiterion Theatre, Oklahoma City, 
attacks, it is imperative for every | Oxla. All of the eight beauty par- 
pel to vividly sell his sell his community lors ran ads in the Sunday Okla- 
that 


. +“ FUN - ennnee | ET!’ | Thursday opening of the picture. 
_ aecom- 


fe etreieneenrtmipinesteearaiemeee 


F Seu wanes | H homa the Sunday before the 


into your screen, news 


PUBLIX OPINION, WEEK OF AUGUST 3rp, 1929 


IATRONAGE —-«[COQUETTE Bow’ \caTERPILE 


: 1] 


CATERPILLARIGRITIOS PICK 


GRABBER 


Through a tie-up.with the Jeff 
Hunt Road Machinery Company, 
Manager Robert Talbert got the 
use of a huge caterpillar ilar 
to ballyhoo William Boyd. 


“High Voltage’ playing at Be 
Publix Ritz Theatre, Columbia. 
S.C. Banners placed on the trac- 
tor which paraded up and down 
the main streets for five solid 
hours, announced. the name of 
star, title of picture, theatre and 
play dates. 


Watch Publix Opinion for this service in every issue! Watch the 


lh _ A great phrase to tangle | FILE THIS! IT WILL HELP PLAN PROGRAMS 
| 


' and poster “copy;! 
the Everybody has a fun- trade papers for it, too! 
eee budget ! 
Keep You can make the LENGTH OF FEATURES 
it, but}: phrase work for Publix by ae Subject Make grea a, 
‘thea- using it as an eye-catch- 
: : ; Picadilly — Prologue (1 reel) World Wide 460 5 min. 
geome): ing caption for a three line bir. ee ignite  o: one 
i trailer, ster or displa Picadilly—9 reels (S).....-+-- World Wide 7955 88min. 
crowds ad in at A Oo aoe Melody Lane—8 reels (AT).... Universal 6300 70min. 
stpaghe We d-cnaadlenet one Wonder of Women — 11 reels MGM 488 94 min. 
_— tack-cards in vicinity of He ee OS OD ES IE aR pe EN a 
Columbia 6950 77 min. 


1 
schools, factories, etc. | 
Your Editor wrote and Honky Tonk—7 reels (AT). 


et 


used this copy and idea 
with effective result in :| 
Birmingham, Minneapo- | 


lis, Chicago, Omaha, De- 
troit, and various other 
places where campaigns 
permanently planted the 
bargain price idea. 


Twin Beds—8 reels (AT)... 


r = 


Fé 


Street Girl—9 reels (AT)... 


' 


: 


S—SOUND 
AT—ALL-TALKING 
PT—PART-TALKING 


ea 


| Come weekdays to the 
a ge theatre and see 
complete stage, screen | 
and musical show af 
half price if you get 


807 H. O’Connell-Familiar Faces 
811 Gay Nimeties ......-.-+-+++ 
813 G. Robertsom ......--+-+++% 

Biff & Bang .......-.--+-%. 
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Clara Bow in THE WILD PARTY | bee : 


Fall of Eve—7 reels (AT).... 
--. Warner 6383 71min. 


Paris Bound—8 reels (AT).... 
ai of Romance — 9 reels Paramount 7020 78 min. 
) 


The Sophomore—8 reela (AT).. Pathe 6736 75 min. 


New Orleans—8 reels (PT).... 


LENGTH OF TALKING SHORTS 


: PARAMOUNT 

. BUDGET « All Asevicamé so... ies Geeeeueae wetness 1124 19 rain 
\SAVE HALF OF IT A Het Ee Bride v=: <1 ar rr ae a ee,» eee 
EVERY WEEK! Greene Murder Case (Trailer)....- Pee See 270 3 min. 


WARNER BROTHERS VITAPHONE 


| in. 
in before price-change S98 °F. Met: LiPo Saks och: te eae . Lome 7m 
¢ s ith ee RR ie eS RR Re 620 7 min. 
hours. It’s 25¢ from ret eat Tate git ' i GSTS a a Aa ca telah to ta 915 10 min. 
10.30 a.m. to 1 p.m.; $24 Dooley & Sales 2 
It’s 50c from 1 p. m. to “Dooley’s — Name” Paper veers ape Sigs Meigs 750 8 min. 
6 m.: It’s 85c from 818 All Girl Revue ... ees eee e ewe cern cee nnw eee 720 8 min. 
: Pi ; , $13 Guy Robertson High Waterss cis ci os es kote 675 8 min. 
it | 6 p.m. to closing; 819 Frank X. Silk “Man About Town”........---- 715 8 min. 
Prices slightly higher 2679 Burns & Kissen “Dank You"......+---+-++-++> 590 7 min. 
Saturdays, Sundays METRO 
- . and Holidays. Railroadin’—Our Gang Comedy....+.----+:-- 1710 19 mip. 
| hese Price Heduc- Leaping Love—Chase Comedy.....----+-+-+- 1825 20min 
ik tions Are, Made To R. K. 0. 
\ Encourage You To) Durgiar ...:-.s.i e.0deepaeeeen en eet bees 1664 19min 
i Come If You Can At eg Boban cence cceseieeee gorieeessestes vane " — 
5 Times Other Than P he TAVeEler ....sccek meee eae + es ea w eines eee 
: P e a k-Attendance | EDUCATIONAL 
= ; Hours. ) The Barber's Daughter ........--+ oak keene ow 1810 20min. 
: Shoppers Morning Bar-| TIFFANY 
fon Matinees get you) Sonnenberg-Lewis (Wrestling Match)....... 1025 11 min. 
| into the stores in time | UNIVERSAL 
| to Shop leisurely. Ace of Scotland Yard Serial—Episode i..... 1725 19 min. 
i Brox Sisters at the Night Club..,.....--..+-- 860 10min. 
cr ‘ PATHE. 
Be sure to change the : denooth Gee shes. soso ee SE ERLES. 5 1926 22 min. 
price and time figures jj In ond oie ee a kee 
above, to suit your the- || creak buueeitiic aime 
atre’s rules. Print a meee i Cow Camp Ballads ...-.+----.0tettt71" v-- 930 10min. 
Pag edb hea hea Pining Pioneers \<--\\ oe a ee 
and get ‘em up over time- = A 
- = 
clocks 1n stores, etc. iy Hollywood Screen Star News....... eeat hae. (Ome 9 min. 
LL a VURbea NELEa EN TOENS EN | 


Length of Synchronous Shorts 


INTRODUCES NEW BRR 746 


lix Tivoli Theatre to see and hear’ neeniatsnnacninrbtrcemaseiaen si 


ree eee eee eeeee 


The Last of Mrs. Cheyney — 11MG.M. 8450 94min. 
reels (AT) ...++0++ biomes oateee 


_.. Ist National 7150 80min 


ET «ae Oe tS 7775 86min. 


Saas Sipmlate ae apse 2 1 10 min. 
PS th cae Eh 935 10 min 
GNC ee AL cic ws he Oe 8 min. 
Bay Sh a a ESE $13 9 min. 


Review No. 11 .....s eee ene se aees eee §.min. 
PARKING LAW Modern Rhythm so ortlight) ...... .. 884 10 min. 
Brighouse College Days (Fable)....... .. 565 6 min. 
TO Cl | y Review No. 12)... seen ghee es tee ee tee eae: 725 $ min. 
Housecleaning Time (Fable) .....-++++++++++s 600 7 min 
Sport Almanac .+.+-+++ teste terete Shing cae are 11 min 
Just because there wasn't any Review No. 19. ..iceecceeecewe tense eee eee tas 0 10min 
parking law in the city ordinance DISNEY | 
giving reference to the cool Pub- Skeleton Dance ......465 La ean EU ae eT , 496 6 min. / 
lix Tivoli Theatre of grees mip 
anager R. A PEDNCE 8 Sheicimees ABO. Vic oc cena ee eee see : 0 min. 
ee che of his own, had 1, ay Speake. Hy i: PRAILER CORP. ‘SONG! iim : . 
‘ min. 
nted and gave it distribution. ||}  «-§-— Homey. we eee ener tne tee sees SAW eRe oRtaES § 
ethearts on Parade .... ss eee ses SET HOR ee 3 min. 
“cage ay Darkine clara Bow iN Sweet e A Feeling I'm Falling....- Rhea eecs s) SOO 3 min. 
o in 
~The wild Party” playing the | Length of Non-Synchronous Shorts : | 
Tivoli, PARAMOUNT 
Purhe new parking law read, | Chemical KoKo ...+.)++++ 650 7 min. : 
“Section 611, Article 16, made} K Kat—Auto Suggestion ( 5738 6 min. 
necessary by the sudden hot) Ko Ko's Hyon ier A eas at reo 
ther. On Sunday, Monday and K Kat Sleepy Holler ....-- 
Tuesday, June 2, 3 and 4, Sot “PATHE ea ks 
r| men change their parkin Review No. 28..eseseesvan sas seeree ene es aees m: 
| Bi grom the street corners, | Kidnapped Eetsn + Saag Semeeb ners rheng s \ 525 6 min 
8 Sect country roads, crowded | Wil Soring SMG Lake iba vat sats Sie TUTORS, 
halls, etc., etc., to the Pub- Stone Age Romance (Aesop +08 ORS 635 7 min. 


LUBITSCH AS 
FIRST CHOICE 
OF BEST TEN 


In the fourth annual poll, 
conducted under the auspices 
of FILM DAILY a publication 
for theatredom, to select the 
ten best directors of 1928-1929, 
Ernst Lubitsch, 
Paramount’s ace 
“THE LOVE] directorial gen- 
PARADE” ius, was accorded 

’ the leading posi- 
is Lubitsch’s} tion, with the 
next picture..| following direc- 
tors runner-ups: 
George Fitz- 
maurice, Frank 
Borzage, Cecil B. 
De Mille, F. W. 
Murnau, William 
Wellman, 
(another Para- 
mount director, 
who is credited 
with such succes- 
ses as “Wings,” 
“Ladies ofe the 
Mob” and ‘Tong War,’’) Clarence 
Brown, Raol Walsh, Lloyd Bacon 
| and Frank Lloyd. 

Three hundred and four critics, 

representing 350 trade, fan and 
daily newspapers in 45 states, the 
| District of Columbia and Canada 
| participated in the competition 
| that once again shows to the pub- 
| lic and to the trade, the high type 


-| of artists employed by the leading 


| motion picture organization in the 
world. 

Voting in the competition was 

confined to all features released 
generall: from May 1, 1928 to 
| May 1, 1929. Current roadshows 
| | and special attractions which have 
| played in a limited number of im- 
|portant cities and which are de- 
|signed for general distribution 
later, were not eligible. 
The film that brought to the 
ee the skilled directorial ability 
;of Lubitsch was ‘“‘The Patriot,” 
| starring the great Paramount 
Donmac ge actor, Emil Jannings. 


FRIDAY OPENINGS 


Effective Friday, August 9th, 
) and every week thereafter, both 
|the Brooklyn Paramount and New 
| York Paramount will open on 
Friday instead of Saturday as 
heretofore. 

| THE GREENE MURDER CASE 
will open Friday, August 9th and 
the HUNGARIAN RHAPSODY, 
which is booked in the preceding 
week will run for 6 days instead 
of seven, closing Thursday; August 


6th. This applies to both theatres. 


ARRANGE 
YOUR 
PROGRAMS 
CORRECTLY @ 


But first be absolutely sure: each 
ingredient is perfet— c——> 
ITS TOO LATE TO od 


| MAKE EXCUSES = 

AFTER YOU'VE | 

| SERVED THE FOLKS— me 
aay > 


ne eA AAI CEE AB 


ly 
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(¥ 


\ 
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YOU HAVE THE | 
MERCHANDISE | 
"SELL IT! 


The Official Voice of Publix 


Vol. Il 


‘What you do to make ‘PARAMOUNT MONTW’ is what makes 


possible to stage a big 30-day public stampede to your 


will continue thereafter.” —SAM KATZ, President, Publix Theatres Corp. 


“leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 


Publix © Opinion 
Published by and for the Press Representatives and Managers of 
PUBLIX THEATRES CORPORATION 
SAM KATZ, President 
A. M. Borsrorp, Dr. Advertising Beny. H. Serxowicn, Editor 


J. Acnert Hirscn, Associate Editor 
Contests Strictly Confidential 


MISREPRESENTING “PRESS AGENT” 


“Press Agent!” 


] 
a 
eT 
« 
< 
4 
Ne 
* 
< 
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SOUND BULLETIN No, 22 


Watch the springs in your 211E 
tubes! 

Sound Bulletin No. 20 explained 
the necessity for watching the 43A 
amplifier milllammeter and look- 
ling for an unbalanced condit‘on 
in the 211E tubes whenever the 
meter seems lower than it should 
be, by comparison with the other 
43A or with the 42A. 

It will be remember that these 
tubes are conpected in push-pull 
fashion in this amplifier and that 
a condition where one tube of a 
pair draws more current than the 
other, may overload one side of 
the transformer and condenser 
bank, burning out that side. 

The present bulletin explains 
| the need of watching the springs 
lin the same tube, (211E). Neg- 


Abuse and misuse has given him a bad flavor with the public. 
Also with his boss. 


So Publix has no press agents of the kind that misrepresent. 
We have Advertising Managers who are charged with the sale and 
; : > ; . ‘ ; _} lect of this may also lead to a 
promotion of our theatre merchandise, and who respectably repre eerhed out esnntaer, ie Guana 


sent our theatres before the various mediums of public interest. | the 10A amplifier is as likely to 
Y “ | go as the 43. In the case of the 
The “press agent” of romantic and departed days, who blew|10A the fuses, which can be seen 
a breath of forty-rod that killed at twice the distamce, and spat| by removing the Atay from the 
tobacco juice in the editor’s paste-jar, has passed on. Our Adver- rainy ry po pew gp Cire ional 
tising Managers do. legitimate business, first with the business| show. "The 43A has no internal 
office of advertising mediums, and then, having established a re-| fuses. 
sponsible status there, earn and find welcome response in the edi-| Watch those springs! They can 
‘ Os : . | be seen, several of them in line, 
torial rooms when they have news worth telling the public. near the top of the tube. Their 
: . ization | business is to take the sag out of 
The honorable status earned by Publix as an organization, the, filament when if bate” bak aun 
hastened the departure of the misrepresenting “Press Agent,” and| if they don’t use that tube under 
«ie , . : we ' 
brought the merchandising of theatre attractions into a sane, hon-|®"¥ conditions—-it's dynamite! 


AS ‘ Buslall Bra The filament of a tube naturally 
orable and specialized profession within the industry. |expands when it gets hot. In a 


} small tube, of the radio variety, 
or such as the smaller tubes used 
elsewhere in your sound system, 


Today the man responsible for the advertising of any Publix 
theatre in any city is regarded by every official, publisher, man- 

a é : ee - 1:.| the expansion is of no importance. 
aging editor and city editor, as an ex-officio member of his! tm the 2118 the proportions of the 
staff. The newspaper’s business and circulation managers re-}| filament are large enough to al- 
gard him and his company as a valuable asset to the paper. He gets pgp how ite. . vr 
is on the job, in town 365 days a year. He is reliable and re-| grounds on. the grid, a dead short 
sponsible. He is a trained salesman and a student of his own | °*!8t8 across the amplifier. 
job and the possibilities of every asset his town has. 


The springs operate immediate- 
ly after turning on) the filament. 
Watch them very particularly on 
a new tube used for the first time. 
If they don’t pull up when you 
light the filament never turn the 
plate current on that tube. 

Glance at the springs of the 
older tubes occasionally and re- 
move any tube at ofice if the 


Today, any circulation manager in the country is aware that 
if, he ties up with an idea exploiting Publix theatres, it is reflected 
in circulation increase.. Want-ad managers have found most valu- 
able promotional use of Publix Advertising Managers and Publix 
ideas. City editors find them the most accurate and: best posted 
local source of news about a phase of local community life that oc- 
cupies the attention of the whole community twice a week. They 
know his honesty and reliability. They know that he’s not a 
trickster. 


fully. This simple precaution may 
save your show. 


FREE SPACE 
IN “IT” GIRL 
CONTEST 


A Clara Bow “Similarity Con- 
test’’ was successfully launched by 
Jack Jackson, Director of Public. 
ity for the Eastman Theatre, Ro- 
chester, when ‘Dangerous Curves” 
played at his theatre. 

The Rochester Journal and the 
Natatorium, a local swimming 
pool, aided Jackson in planting 
this contest, which had for its pur- 
pose, the locating of a girl whose 
physical proportions conformed 
with those of the famous “It” girl, 

A tie-up with the Rochester 
Automobile Club and the Times 
Union on ‘dangerous curves’ in 
and around Rochester, to call the 
motorists attention to the possi- 
bility of eliminating accidents was 
good for five days publicity and 
art, running into three columns. 


Today your Publix Advertising Manager is a specialist in| 
skillful use’ of many other mediums beside the press. He’s an 
ad-writer, a radio expert, a journalist, a public relations worker, 
a salesman, a promoter, an exploiteer, a business man and divers 
other things. So why limit his designation to an obsolete title 
that has fallen into disrepute. 

The designation, “Press Agent” harks back to those methods 
and days of show business prior to its present respectable, 
businesslike status. The quicker the, cognomen is discarded 
in Publix, and the mdustry, the better. The clear thinking, well 
taught, active-minded and hard working advertising manager of 
your Publix theatre has had a great deal to do with establishing the 
new and more desirable status, and is entitled to the respect he has 
earned. Let him be called Advertising Manager. The title is earned, 
and it pays a better salary. The respect that goes with it is the 
dividend to which Publix is entitled for its organized effort 
and support. . i. oes 


Te 


Publix Theatres Corporation, Paramount Building, New York, Week of August 3rd, 1929. 


Paramount Month 


box office during that month and you'll 1 


WHIRLING TH 


TILT CISTI SIS II TIT ITI t Tri sii rt 


Mr. Paul ©. Schroeder has replace 
ger of the Spencer Theatre, Rock 
signed as marfager of the LeClaire Thea 


Mr. John N. Snider took over the r n 
Theatre, Newton, replacing Mr. Myron Sh 
ment will be forthcoming. ae 


Mr. J. ©. Cherry is at present 
Metropolitan, Houston, pending the 
Paramount, Omaha. 


Mr. Cuddy, District Manager with 
Square has been temporarily moved to 
ing, Springfield, Mass. 


+ 


Mr. Leon Levy, formerly assistant man 
Francisco was appointed manager of that 
Smith on July 2nd who was ‘ 
Portland. 


The Palace in Canton, Ohio and the 
closed on July 6. The latter theatre is 
pictures. 


Mr. John P. Hassett took over the man 
Houlton, Me., on July 6, replacing Mr. 
of absence. a 
----- - 
The Community Theatre, Miami 
July 13th. 


The Strand Theatre, Muncie, Ind. of t 
July 14, after being closed for three days, 


Mr. Frank Hookailo, formerly manag 
Olympia in Boston, took over the District 
Suburban District, as follows: Salem, 

| cester and Haverhill. 


- 


Mr. George Laby, formerly temporary ma 
atre, Allston, took over the management @ 
Olympia, Boston, on July 12, rep Mr. 
assistant Manager of the ‘Metro Be 

Nasi a 

The Spencer Theatre in Rock Island € 

July 15 for the installation of sound. on 


Mr. Ralph L. WAS ans om 
Theatre, Dorchester, Mass., July 18. 
Mr. Lawrence Bearg, formerly ’ 


Theatre, Boston, assumed the 
Boston on July 19. 


in 


Effective July 19th, the o 


ning day ae 
will be advanced to Friday, ae : 


— 
Mr. Gene Rodemich began a four 

Metropolitan Theatre in Boston, com 

placing Ted Clatre. 


springs no fonger act promptly and | 


The Allyn, Hartford will reopen 
manager of the Strand, Pawtucket 
on July 20th. Mr. W.C. Benson man 
_ was transferred to the Strand, with the 
: 


——— 
| Mr. J. Borenstein will replace Mr. 


Mr. Johnny Winters, formerly 6 é 
Cedar Rapids, reopened there on Saturdm Py, 


dul 


* 


Mr. A. F. Donovan, manager of the 6 
was transferred to the “Scollay Square,” . 


R. Ty 


; 
: 
The Strand Theatre, Pawtue 
20th, with a continued saterany a 


TT 
Effective Monday, July 22nd and 

Avalon, Grand Junction, Colo., will be « 

Thursdays; ope y a 


rating Friday, Saturd fies 


& day at the Scollay Squat 
urday, as of July 27. 


+ 


The openin 
Sunday to Sat 


The Century Theatre, Buffalo, 
with Coecoanuts, 


We took over the operation | 
aha, Nebr., on August 2nd, rte 


The Uptown Th 
Friday openings. 


Om 


eatre, Boston, op 
The Washington St 


